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Business 1s war.
A strong statement
i i to be sure, but truc.
This sometimes misconstrued saying was first
publicly coined in 1983 by CEO Jack Tramiel
during an interview on the McNeil/Lehrer
News Hour. It reflects a business philosophy,
not an endorsement of war and its atrocitics.
According to Jack, ‘I compare business to war
because each much be approached in the same
manner. It takes strategic planning, good
organization, and total commitment to win. It’s
not a sport or a game. Every minute, every
hour, you face competition...there arc always
others much smarter than you. You have to
work harder and serve the customer better to
get your share of the business.” Lately, the
“Business is War” slogan has been adopted by
other companies in their advertising cam-
paigns. It's no surprise.-A disciplined, mili-
taristic approach couldn’t be more applicable
as business faces the tough competition of
today’s market.

Business 1s war, and Atari 1s armed with the
latest 1n technology and compelling new
products to be a major factor in both the
computer and video game markets. Our wea-
pons are the skill and experience of our desig-
ners, engineers and developers. Our ammuni-
tion 1s the increasing ability to keep a market
fully supplied and well served. We are aware
that highly developed and well executed
marketing strategics are vital to secure Atari’s
position in the minds of the ultimate target--
the consumers.

Having just recently returned from COM-
DEX, the largest domestic computer con-
ference and trade show, 1 believe we are well
positioned for the year-end push, as well as
next year. Atar1 commanded an imposing
presence by solely occupying a 6,600 square
foot display hall for presentation of new
products and software. Among the show’s
highlights were the new Atari PC4 MS-DOS
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compatible personal computer; the PCS OS/2
compatible, the Atari Transputer Workstation
(ATW), and an ST laptop computer to be
released in summer, 1989,

Third quarter results. The growth of the
computer segment continued to be constrained
by the continuing shortage and high price of
DRAMSs. Our margins were negatively impac-
ted by adverse movements in exchange rates
and high component costs. A recently signed
contract with a major DRAM supplier will
assure an expanded, stable supply of com-
ponents which will allow us to expand our

computer business in 1989.

The overall results at Federated are dis-
appointing. We have improved our gross
margins significantly from 24 percent to 28
percent since the beginning of the year. Also,
we have reduced our variable operating costs,
including head office overheads, by approxi-
mately 40 percent since the beginning of the
year, However, while these trends are favor-
able, the tradeoff for establishing control in
this newly acquired enterprise has been an
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Garry Kasparov

Three-time and current world
chess champion Garry Kasparov
uses his MEGA system with
ChessBase, a technical chess
database, to work through
strategics and study his
opponents’ moves. Now 24 years
old, the Sovict-born Kasparov
has been playing exhibition
games throughout the United
States and enthusiastically
supports the ChessBase program.

Developed in Germany,
ChessBase 1s distributed in the
U.S. by Saitck of Torrance, CA.
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Alars
Corporation
was featured
on the Larry

King Show, a
national radio
program, on
the day after
Thanksgrviag,
fraditionally
lhe busiest
shopping day
of the year.
Mike Karz
president of
Altarr's
Entertarnment
Electronics
Division was
inferviewed by
Jim Bobhanaon,
who was
sitling in for
King.

Doug Williams
of the
washington
Kedskins
promoles Alarr
aalionwide in
areceat TV
spol.

Video Game Update

Atari Opens Chicago Office

Atari has opened an office of the Entertain-
ment Electronics Division in Chicago, headed
by Larry Siegel, Atari’s new vice president of
software development.

Siegel 1s working with software develop-
ment directors Frank Cosentino and Steve
Harris, outside developers, and the division
staff at Atari’s Sunnyvale office, which in-
cludes John Skruch, Juli Wade, and the soft-
ware test group. The Chicago office will be
licensing new titles and working with develo-
pers to produce new games.

Said Mike Katz, president of the Entertain-
ment Electronics Division, ““We are develop-
ing statc-of-thc-art games in popular cate-
gories for production in spring and summer of
1989.” He continued, ‘“We will support any
new game systems Atarit might come out
with.”

“Wc'll be developing sports games, and
shoot-"'em-ups,” said Siegel. *‘Atari will intro-
duce a broad range of great software in the
coming ycar. We want to build an exciting
game library from the finest developers. |
anticipate that next year you'll sece some really
exciting new developments.”

Siegel has over twenty years of experience
in the vidco game
industry, with a strong
background in coin-
operated and arcade
games. He has worked
for Sega, Stern, and
Williams Electronics
in the past.

Promotions for

Christmas Sales

Atari’s Entertain-
ment Elcctronics
Division plans a great
holiday scason. Atari is
running a number of new sales promotions,
backed by TV commercials in major markets,
designed to take Atari video games sales to
the top of the charts.

Atari is offering a $50 rebate on its top-
of-the-line vidco game system--the Atari XE.
Atari is offering cash back on the system--
regularly priced at $149.95--through Decem-
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ber 31. Atari is the only company to offer
three video game systems: the 2600 ($49.95),
the arcade-quality 7800 ($79.95), and the
powerful XE.

Equally exciting is the Atari Advantage
Collector Promotion, which offers a variety of
prizes to consumers based on the number of
Atar1 video games they collect.

Consumers win a free Atari Advantage
T-shirt for collecting five games -- and major
discounts on hardware for collecting 25
games. The discounts offer the Atari 7800 or
XE video game systems for sale at half price,
or an XE disk drive for only $50. The disk
drive turns the XE video game system into a
fully functioning personal computer.

Consumers who collect 25 game cartridges
also become eligible to enter a creative essay
contest for the grand prize: a seven-day,
cxpensc-paid trip for two to California and
Atari headquarters.

The Atari Holiday Bonus Software Pro-
gram offers frec game cartridges to consumers
who purchase video game systems before the
end of the ycar. Anyone who buys a 2600 or
7800 game system before December 31 will
receive two game cartridges, free, direct from
Atari. Consumers purchasing two game car-
tridges will receive one cartridge free.

Atari Releases New Titles

Atari plans to release more than 45 new
titles in 1989. Following the announcement
that Atar1 has sold its 26 millionth video game
system--an unprecedented sales milestone--is
news that eagerly-awaited hit titles will be
avatlable for all Atari game systems early next
year.

7800. First quarter releases include Cross-
bow, Tower Toppler, Fight Night, Touchdown
Football, Dark Chambers, Barnyard Blaster,
Super Huey, Ace of Aces, Crack’ed, and Jinks.

XE. First quarter releases include Into the
Eagles Nest, Summer Games, Crime Buster,
Commando, Tower Toppler, Jinks, Super
Soccer, Mcan 18, and California Games.

2600. First quarter releases include: Dou-
ble Dunk, Crack’ed, and Secret Quest.

The first of a series of 2600 games to be
developed by Nolan Bushnell, Atari’s founder,
has been released, including Secret Quest,
Double Dunk, and Road Runner.




Federated Opens Compu-Centers

Soon all Federated customers will know
that not only 1s this the place to buy their
consumer electronic products, but it is also the
best place to purchase their computer business
systems.

A new concept for Federated stores, called
Compu-Centers, was started this past summer.
The “‘store-within-a-store” concept consists of
about 1500 square feet of retail space. The
small office center offers computers, disk
drives, printers, modems, FAX machines,
copiers, business phones and related supplies.
In addition to computer hardware, the Compu-
Center carries a full line of Atari ST and 8-bit

software, MS-DOS software, and peripherals.
Five vertical markets are being targeted
with this new program: Desktop Publishing,
Graphics, Music, Education, and the Home
Office (specifically small businesses in the
home or homes that arc used as an extension

- of the regular workplace). These markets will

be reached through onsite seminars and out-
side sales.

There are now 16 Compu-Centers operat-
ing in California, Arizona and Texas. Even-
tually all 60 stores will adopt this concept.
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Main goals:

O Make con-
SUMers aware
of the Compu-

- Cenler concepl.

0 Let the
fechnology
customer know
Federated
offers compe-
litively priced
solutions.

Q Establish the
Compu-Center
as the place to
go for expert
service.

Calendar

JANUARY 1989

20-22: California. Winter NAMM
[nternational Music Market, Anaheim Con-
vention Center, Anaheim, CA. Call National
Association of Music Merchants, (619) 438-
8001 for more information.

APRIL

22-23: California. World of Atari show,
sponsored ST World. Game machines, 8-bit
computers, MEGA and STs, seminars, work-
shops, exhibits. Disneyland Hotel, Anahcim,
CA. Call (503) 623-2259 for more informa-
tion.

MAY

6-7: Michigan.-MACE Atarifest, Detroit.
Call Patty Rahl at (313) 973-882S5 for more
information.

13-14: Massachusetts. Atarifest,
Boston. Call Jerry Feldman at (603)
881-1135.

JUNE

3-6: Illinois. Summer CES, McCormick
Place, Chicago. Atari’s Entertainment Elec-
tronics Division will be exhibiting. Call (202)
457-8700 for more information.

17-20: Illinois. Summer NAMM show,
McCormick Place, Chicago. Call National
Association of Music Merchants, (619)
438-8001, for more information.

MEGA 2 Compares to Mac SE

“But even a cursory examination of the system we received from
Atar1 shows that the MEGA is no toy in terms of technology or price.
The MEGA compares very favorably with the Macintosh SE in terms
of technology, having the edge in several areas including standard
RAM (four megabytes versus one megabyte, display size (12 inches
versus 9 inches), resolution (640 X 400 versus 512 X 1342 pixels),
and 1ts low-cost color option. As seen in the product specification...it
provides a potentially powerful hardware platform for professional
computing.”

-~ Andrew Seybold s Qutlook on Frofessional Computing,
September 30, 1988

The MEGA 2 has numerous features that make it a winner against

any computer. Recent advertisements running in newspapers across

the country pit the MEGA 2 computer against the Macintosh SE. As
you can sce, the Atari 1s the obvious choice--more computer for your

moncy!

MEGA 2 Macintosh SE
Processor 68000 68000
Clock Speed 8.0 MHz 7.16 MHz
Graphics Acclerator Chip Yes No
Standard RAM 2 MB | MB
Monochrome Monitor Size 12 inch 9 inch
Max Resolution 640 X 400 512 X 342
Color Palette 512 N/A
Max Colors on Screen 16 N/A
Centronics Parallel Port Yes No
RS232 Serial Port Yes Yes
Mousc Port Yes Yes
Mouse Included Yes Yes
Number of Buttons 2 1
Joystick Port Yes No
Hard Disk Port Yes Yes
Built-in MIDI ports | Yes No
Keyboard Included Yes No
Price $1899.95 $2648.00
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