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AN EXPERT.

THE QUESTIONS CUSTOMERS
ASK MOST ABOUT ATARI.
AND ANSWVERS TO MAKE YOU

What is ATARI?

ATARI 1s the leading
manufacturer of home
video games. In fact,

we started the video
game industry, with the
creation of Pong” in 19785.
ATARI 1s a subsidiary of
Warner Communications,
Inc, a company that
brings you lots of excite-
ment with mowvies like

Superman*records and
cable TV.

What is the ATARI

Video Computer

System" (VCS)'?

It's a “programmable”

video game that

transforms an ordinary

television set into an

interactive family center

for education and

entertainment. The VCS

comes with:

[ VCS game console

] Two sets of controllers
(Joystick and Paddle)

] Power adapter

0TV antenna switch box

[0 Owner's Manual

0 Combat Game
Program” cartridge

The Combat cartridge

features 27 game varia-

Is the VCS easy to
install?

Yes. All you do is attach
two wires between the
VCS and your television
set. All youneed is a
screwdriver. The Owner's
Manual gives you simple
Instructions.

Is the VCS for
children or adulis?
ATARI has games that
appeal to players of all
ages. Many games
include simplified
versions for young
children. (Look for a
small bear symbol on
the cartridge box.)

Why should | buy

an ATARI VCS instead

of some other home

video game?

The ATARI Video

Computer System offers

you many lmportant

advantages:

O Colorful images and
realistic sound effects
plus plenty of stimu-
lating action. (Not just
pretty pictures with
Iimited movement.)

O Difficulty switches
that let novices and

tions to start you off

with a bang! You can take
it from there, choosing
from our growing library
of Game Program
carfridges 1n eight
categories. Each game
gives you a different

way to play your VCS.

Is the VCS easy to
operate?

Very! Loading a game

IS as easy as plugging a
tape into a cassette
recorder. Easy-to-use
controllers help you gain
confidence quickly

Will the VCS harm my
television set?

No. Our engineers have
added something called
an attract mode, which
prevents any chance of
burn-in from the game
screen.

Is the VCS durable?
ATARI products are

built under strict quality
control standards to

give you years of reliable
performance. And, to
insure that your game
continues to run smoothly;,
we've established a
network of Independent
Service Centers.

For the service center
nearest you, contact

your Regional Service
Center (listed in the
Owner's Manual).

pros play challenging
games together
[0 Easy-to-use controllers.

O An “arcade connection”
that lets ATAR] trans-
form your favorite video
arcade games (like
Pac-Man** Missile
Command,” Asteroids”
and many others)
into Game Program™
carfridges for
home play.

[0 More Game Program
cartridges to choose
from, and countless
game varlations. Many
ATARI cartridges
include more than one
game (Video Olympics™
for example, gives
you S0 different
games to choose from!)
To check out all the
options for fun in the
VCS library of games,
see the game list on
the next page.

*Superman is a trademark of
DC Comucs, Inc.

**Pac-Man is licensed by
Namco-America, Inc.
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year long.

THE ATARI LIBRARY OF GAME
PROGRAM"CARTRIDGES

ATARI has more Game Program
cartridges than any other manu-
facturer, and new games are
being added all the time. In 1982,
ATARI will introduce exciting new
Game Program cartridges all

Air-Sea Battle™
Canyon Bomber”
Warlords™

Classics Corner
Backgammon
Casino™

Othello2

3-D Tic-Tac-Toe
Video Checkers™
Video Chess™

) | Adventure Territory

Adventure
Haunted House
Supermans

Skill Gallery
Breakout®

Circus ATARI®

Human Cannonball
Maze Craze™
Pac-Man! (estimated)
availabilty, March, 1982)
Sky Diver™

Super Breakout™
(estimated availability;
January, 1982)

Video Pinball™

Race Track v
Dodge' Em™

Indy 500

Night Drivers®
Slot Racers
Street Racer™

Home Run™

Pelé's Soccer™

Video Olympics™

- = - T Eea——
Space Station
Asteroids™
Defender4 (eshimated

availability, June, 1982)

Missile Command™
Space Invaderss
Yars Revenge™

(estimated availability;

May, 1982)
Space War

Learning Center
Basic Programming
Brain Games
Codebreaker™

A Game of
Concentration
Hangman"

1 Licensed by Namco-America, Inc.

2 Othello® is a registered trademark at CBS, Inc. for its
stategy disc game and equipment.

3 Trademark and © of DC Comics, Inc. 1979,
4 Trademark of Williams Electronics, Inc.
3 Trademark of Taito America Corp.
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BOOST YOUR SALES WITH

A-I-D-A

(ATTENTION, INTERES],
DEMONSTRATION AND ACTION)

TTENTION
Opener: Ice
breaker state-

ment. Overcome
customer’s fear, uncer-
tainty, and doubt. Make
customer feel welcome,
comfortable. (“Hi! Let me
show you some great
new ATARI Game
Program carfridges.)
Arouse the customer's
curiosity.

NTEREST
I Empathy: Put your-

self in customer’s
place. Questions: Zero
In on customer's needs/
wants. ("Would you hike
to look at a game that’s
both fun and educa-
tional?") Support cus-
tomer's favorable
comments (“Yes,
Hangman does help
build language skills.")

ESIRE
Demonstrate
the product.

Encourage the customer
to try it. Identify great
ATARI] features, product
advantages. Stress the
benefits, the ways the
product will serve

the customer's needs.
("See how the Difficulty
Switches let a rookie
play a good game

against an ace?")

Offer proof: (The ATARI
Video Computer System™
game is our best seller.
We are continually
re-stocking cartridges!”)
Secure Agreement ("Can
you see what a lasting
value the ATARI Video

Computer System game
really 1s?")

CTION (The
ACIin:her. o)
Summarize

Benefits: watch for buying
signals. Give reason to
act now. Assume the sale
("Cash or charge?)
Thank and assure
(“Thanks, you'l love this
game.’)

REMEMBER!

ATARI is number one in
the industry. The pioneer
in video games. And you
are the one who must
move the product the
last two feet across

the counter. Youre the
key link between us,
your store, and your
customers. We'll never
forget it.
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MERCHANDISING TIPS
Here are some 1deas which other

retallers have used to successtully
sell the ATARI Video Computer
System™ game and Game Pro-
gram™ cartridges. The more attrac-
tive and enticing your display;

the greater the enthusiasm you'lll
generate at the retail counter.

S0 set them up,-and watch the fun!

Take advan-

tage of all the

ATARI point-of-
purchase materials.
Colorful catalogs, appeal-
Ing counter cards and
special sale displays are
always availlable from
me, your service repre-

sentative, or directly
from ATARL

Display the
2 game with an
action packed
and colorful cartridge.
Breakout,” Space Invaders*
and Basketball (to name
just a few): Have bright
crisp colors that are
instant attention getters.

*Space Invaders s a trademark
of Taito America Corp.
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cartridge boxes facing
oviwards.

show off the outstanding
selection of smartly
lllustrated cartridge
boxes. Replace old worn
display boxes with fresh
new packages for a
clean, attractive
appearance*

*Ask your representative for
for a variety of ways to do this.

Make a list of

your customer’s

special requests
and most popular
Game Program
cartridges.

Become an

ATARI expert.

Familiarize
yourself with atleast one
game on each of the
ATAR] Game Program
cartridges.

Watch for
4 ATARI tele-
vision and

print advertising.
We'll provide you with

a schedule of shows In
your area featuring excit-
ing ATARI advertising.

Inform your
customers

5 about new

Game Program
cariridges that will
be out soon.

They'll know what to ask
for next time they come
1n. And if you run short,
be sure to record their
names and telephone
numbers so you can call
them back when new
stock comes in.

Then let your ATARI
representative supply
you with these,

We hope these
suggestions make your
selling experience as
easy and as enjoyable
as the ATARI games are
to play. If you have any
questions, ideas, or
feedback regarding the
merchandising/selling
of ATARI Game Program
cartridges, we would like
to hear from you. [ can
be reached periodically
at your store, or at the
number on the next page.
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DIRECTORY

Customer Service
800-538-8555 or

800-538-8556
(United States)

800-672-1404
(California)

Return Merchandise
800-538-8492 or

800-538-8493
(All areas)

Product Merchandiser's Name/
Address/Phone

DIRECTORY
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