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ATARI INCORPORATED
1982 JUNE CES
EXECUTIVE SUMMARY

INTRODUCTION

e

The 1982 June Consumer Electronics Show, held June 6-9 in Chicago, witnessed the
introduction of many new competitors to the video game market and the aggressive
expansion of those firms already entered. Clearly, the video game market was
shown to be one of the few growth areas of consumer electronics.

KEY FINDINGS

Atari's Consumer Electronics Division is facing competition on three fronts:

e software (12 companies now offer Atari-compatible cartridges)
o hardware (9 companies offer different systems)
e low-priced home computers (a future, rather than immediate threat).

The biggest challenge to Atari market share is in the software area.

The sheer number of Atari-compatible offerings will guarantee a solid Atari
hardware base while at the same time begin to erode the super1or position
Atari has enjoyed in the software category to date.

Several key trends have emerged in this area:

e The entry of major firms with access to vast corporate resources which
will enable them to competitively support their product line (e.g., 20th
Century Fox, Parker Brothers).

@ A proliferation of licensing agreements by software manufacturers with
major coin-op and film companies (e.g., Coleco with Sega-Gremlin, Mattel
with Walt Disney).

@ The entry of already- established hardware manufacturers into the Atari-
compatible software market (i.e., Mattel).

¢ The introduction of Mattel-compatible software by firms already well-
estab1;shed in the Atari-compatible software market (i.e., Activision,
Imagic).

We believe these are software manufacturers which should be watched:

8 Activision - is a strong competitor which continues to produce and preview
excellent games. Thev have made a commitment to heavy advertising and
promotional support.

@ Fox Video Games Inc. (20th Century Fox) - Already well-known in the enter-
tainment and home entertainment field, a natural extension of their product
line is home video games., Although their initial offering of four games
is .somewhat weak in concept and game play, the company may become a viable
contender should they proceed in developing games based on their inventory
of film hits.

o Imagic - This company's software is superior in game concepts, graphics
and game play. The sheer quality of their products will, we predict,
insure their success among consumers,

® Mattel MNetwork - The entry of Mattel into the Atari-compatible software
market adds to the competitiveness of the cateqory. We believe the company
will put a substantial amountof weiqght behind this series in an attempt
to undermine Atari's market share.

® Parker Brothers - will bring their game expertise to the home video game
category. Thev have already licensed mass-appeal titles (i.e., James Bond,
Spiderman, Star Wars).
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e Spectravision - has aggressively plunged into the software market with
five Atari-compatible games offering interesting game concepts, good
graphics.

e Vidtec - has the resources of U.S. Games/Quaker Oats and is marketing a
good 1library of eight games.

The biggest challengers to Atari hardware market share are Mattel and Coleco.

Mattel will, we judge, continue to support its hardware entry with heavy
advertising and promotion. Further, the manufacture of Intellivision-compatible
cartridges by other software forces such as Activision and Imagic will insure

the build of Mattel's hardware base. Coleco, with its Colecovision unit, Atari

and Intellivision module cartridge adaptors, licensing agreement with Sega-Gremlin,
the introduction of Donkey Kong for home video games, Atari- and Intellivision-
compatable cartridges and distribution agreements with Sega and Paramount will

pose a fierce and formidable challenge to Atari.

Small computer manufacturers may potentially cut into Atari's overall market
share, in the long term.

Of particular note is the trend to emphasize video game capabilities of home
computers such as the Commodore VIC-20., Commodore is also planning to intro-
duce the Commodore MAX machine, a home computer positioned as a video game
machine. Further, the entry of such low priced computers as the two Sinclair
home computers leave open an area for competition especially in view of the
availability of inexpensive modem accessories. These will be able to connect the
consumers' computer to such futuristic possihilities as game networks on which

the consumer can rent game time and compete with other players around the country/
world,

IMPLICATIONS
We may draw the following conclusions:

8 Competition for shelf space ("facings") will be fierce at the retail level.
Buyers will be forced to cherry-pick and take only the winners under pressure
to turn maximum dollar per square foot. There will be no investment spending
and little risk-taking on unknown titles.

¢ Trade advertising and point-of-purchase displays will be of utmost importance
in making a competitive impact on retailers. These two vehicles will become
necessities in maintaining solid distribution and reaching the consumer at
the store level,

® Distribution will be key in serving to maximize software sales. Those
competitors without good distribution channels will fail.

e Software availability may exceed demand, placing a further squeeze on titles.

@ The fight for hardware supremacy will take place among the "secondary"
competitors in the market. Atari hardware will still remain the dominant
force, given the sheer number of Atari-compatible titles.

@ There is an opportunity for Atari to develop accessories for their hardware
units, thereby generating an additional source of volume, Firms such as GCE
and WICO show that a market does exist for these products.

@ New Atari products such as the 5200 will keep competition from Tow-priced
computers at arms length, especially if peripherals for this machine are
introduced.

e Overall, Atari must maintain leadership at the counter Tevel, among the
retailers and consumers. We believe the marketing/advertising programs in
development for second half 1982 are designed to do just that, and will
succeed in maintaining the leadership Atari has thus far enjoyed in this
cateqory.
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ATARI INCORPORATED
1982 JUNE CES
CES NEWS HIGHLIGHTS

The June, 1982 Consumer Electronics Show in Chicago was the most successful
venture in the organization's history. By the close of the event on Wednesday,
June 9th, over 70,000 registrations were recorded.

While the magnitude of exhibitors' offerings reached nearly unmanageable
proportions, the home video game category represented perhaps the greatest
segment of competitive product growth, as compared with last January's CES.

At the June CES there were nearly 20 home-video game manufacturers present. All
appeared to offer a somewhat different variation to the existing product theme.
And, if the plethora of video game cartridges with corresponding hardware
compatibility became overwhelming to the outside observer, the respective
announcements made by companies during the show only added fuel to the fire.

A brief sampling is included below:

@ ATARI :WEA to distribute video games and cartridges to free-
standing recorded music outlets.
:Joint venture with Lucas film for video game development.
:Purchase of a $1.2 MM interest in Namco Ltd.
:Preview of AVES 5200.
:Promotions with McDonald's and Coke.
:Examination of patent/license/trademark infringements.

® MATTEL :Preview of MNetwork game cartridges, compatible with
VCS 2600.

o ACTIVISION :Addition of east coast office and six new game
designers,

:Preview of game cartridges, compatible with Mattel,

® ODYSSEY2 :Father's Day promotion, with free Baseball cartridge.
:Summer sweepstakes with Kellogg's Cereal.

8 TWENTIETH CENTURY-FOX :Preview of video games, compatible with
VCS 2600,

:Pending merger with CBS.

¢ ARCADIA  :Preview of "Supercharder", to expand RAM memory, thereby
significantly increasing the data processing capabilities of VCS 2600.

¢ COLECO :Preview of new Colecovision game system with expansion
modules to accept Atari and Mattel software, and Coleco,
Atari and Mattel cartridges.

:Announcement to ship its new Colecovision video qame system in July.
:Paramount and Seqa Enterprises, in joint video game distribution
venture, to handle Coleco game cartridges.
@ (BS :To ship two video games in December for the VCS 2600,
:To market Intellivision video games in the First Quarter, 1983.
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ASTROCADE/BALLY :Filed suit against Atari and Commodore, for
alleged patent infringement.

:Purchased small equity interest in Namco Ltd.

IMAGIC :Projected $50 MM in sales during fiscal year.
:Preview of new Atari and Mattel game cartridges.
:Announcement to manufacture Odyssey game cartridges in 1983,

:Announcement to manufacture Atari 400 game in Fourth
Quarter, 1982. ’

SPECTRAVISION :To offer five game cartridges during summer, for
VCS 2600.

WICO :Previewed video game controllers for Atari systems.

APOLLO :Predicted $30 MM in sales by September.
:To produce Atari and Matte] games during this year.




ATARI INCORPORATED
1982 JUNE CES
Competitive Evaluation Sheet

COMPANY NAME: ACTIVISION

Product(s):
Video game software

Compatibility:
Compatible w/Atari VCS; new Tline compatible w/Intellivision

Product Line:

Current: Boxing, Skiing, Fishing Derby, Tennis, Dragster, Ice Hockey, Grand Prii,
Bridge, Checkers, Stampede, Freeway, Laser Blast, Kaboom, Barnstorming.

Most Recent: Chopper Command, Star Master. Both translations of Atari games
(Defender and Star Raiders, respectively).

Coming (Fall): Megamania, Pitfall for Atari VCS
Pitfall, Stampede available for Intellivision
Special Features:
(Product): Star Master game uses difficulty switch to access galactic chart.

Pricing:
VCS Games - $20 - $32
Intellivision - Not known at this time

Trade Promotion:

@ Excellent POP material available

o Full range of co-op materials available

e Promotion with "Greatest American Hero" TV show to hype Star Master game

e "Fall Dating Program" - order according to requirements by June 15, but pay half
in November, and balance in December.

Advertising:

For the period April - December 1982, Activision is using a combination of network,
spot, ‘and cable TV, as well as radio, magazines, and Screenvision Theater advertising.

The bulk of the network television buy is in sports, reflecting the sports software
skew in their library. Spot television is used to provide extra support in key
markets, plus :10 teaser announcements for upcoming games. Screenvision is used in
June to introduce Star Master and Chopper Command, and in November for an undetermined
purpose,

Strengths:

® Games have excellent graphics - many have unique/imaginative game play.
® Advertising is very good.

Weaknesses:

® Not enough of the games require strategy in order to develop high scores, merely
hand/eye coordination and memorization of the games patterns. Judgementally, the
games quickly lose their challenge.
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Evaluation:

e We judge that the combination of provocative advertising, a sound product, and
good trade support will make Activision a formidable software competitor in 1983.

Implications for Atari:

Currently, we are doing the right things to address the competitive pressure from
Activision: Integrated promotions and advertising to successfully launch new
cartridges; the progressive use of a unified print advertising theme to line
disparate software offerings and development of new and unique games such as the
SwordQuest series.

One area for future exploration is consumer's buying criteria - the tradeoffs
involved in the software purchase. As market penetration increases, are new
consumers more interested in excellent graphics at the expense of dozens of
game variations?
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RIBUTORS

WORLD HEADQUARTERS
Activision International, Inc.
Drawer No. 7286

Mountain View, CA 94042 USA
Phone: 415-960-0410

Telex: 172758 ACTVISION MNTV

AUSTRALIA/NEW ZEALAND
Futuretronics Australia Pty. Ltd.

1076 Centre Road., So. Oakleigh
Victoria 3167, Australia

Phone: 3-579-2011

Telex: AA36252 FUTURE

CANADA

Irwin Electronics

165 No. Queen Street

Etobicoke, Ontario M9C 1A7
Phone: 416-533-3521

Telex: 06219752 IRWINSPEC TOR

FRANCE

J8 Industries, SA
B.P117

06802 Principal Cedex
Cagnes Sur Mer (Nice)
Phone: 93-20.17.17
Telex: 461387 JBI

INDONESIA

PT Standard Video Rama
Jalan Industri No. 19

PO. Box 3535 Jkt.

Jakarta Pusat

Phone: 21-630-307

Telex: 41466 STD 1A

ISRAEL

Keren & Co.

PO. Box 6257

Tel-Aviv 61-062 .
Phone: 3-241-082
Telex: 35770-1 COIN iL

SOUTH AFRICA

Frank & Hirsch

350 Bree Street, PO. Box 1803
Johannesburg 2000

Phone: 11-28-3020

Telex: 8-7574 SA

GREECE SPAIN

Astir, S.A. Proein, S.A.
PO. Box 213 Velozquez, 10
Athens, 122 5.0 Dcha.
Phone: 1-360-3570 Madrid-1

Telex: 215921 TSA GR

Phone: 1-276-2208
Telex: 45041 PRIE E

KUWAIT
al Alamiah : SWITZERLAND
Ussama Bldg., Fahed Al Salem Str. Elepro AG

PO. Box 23781

Wiesenstrasse 2

Safat CH-8374 Dussnang (Zurich)
Phone: 417-140 Phone: 73-41-1841

Telex: 22694 EIL KT Telex: 883345 ELE CH
LATIN AMERICA/CARIBBEAN UNITED KINGDOM

Denko International

PO. Box 592974 AMF
Miami, Florida 33159 USA
Phone: 305-643-3785
Telex: 514713 DENKO MIA

SAUD! ARABIA

al Alamiah Electronics Est.

Al Qurashi Bldg., Abdul Aziz Street.
PO. Box 1720

Al Khobar

Phone: 2-895-3892

Telex: 671366 EIL SJ

AVAILABLE SOON IN:

Computer Games Lid.
CGL House, Goldings Hill
Loughton, Essex 1G10 2RR
Phone: 1-508-5600

Telex: 8951665 CGLLDN G

WEST GERMANY
ITALY
HONG KONG

SCANDINAVIA
BENELUX
FAR EAST

Activision International Distributors as of 5/1/82

PAG-DL-5/82
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HOW TO GET THE MOST FROM THE SUMMER OF '82

There's a lot happening this summer from Activision, and we
don't want you to miss any of it. This Presentation Folder
gives you the latest information available on Catalogue Titles,
the Fall Dating Program, upcoming sales promotion and new
release activities, merchandising support programs, product
publicity, and our advertising plans.

*NEW RELEASES (JUNE) *

StarMasterTM and Chopper CommandTM are the two titles consumers
will be asking for this summer. Make certain good stocks are
available at retail. An updated Sales Order Form is enclosed.

*NEW FALL RELEASES (SEPTEMBER)*

pitfall!T™ ang MegaManiaTM are Activision's latest for the Atari
Video Computer System. Trade Release #8 has all the details. A
separate order form for writing these titles is enclosed.

*PALL DATING PROGRAM*

All orders must be received by June 15. A separate order form
and sales sheet gives complete details.

*GREATEST AMERICAN HERO PROMOTION*

We've joined forces with one of television's top shows to find
Activision's "Greatest American Hero". It's extra support for
starMasterTM this summer--see promotion sheet for all the facts.

Catalogue Titles

To re-acquaint .you with some old friends, we have prepared special
product information sheets for each game. In them, you'll find
descriptions of the key selling features of each, the "personality"
of the game, the audience to which it is most likely to appeal, and
the reproductions of the box and screen art. Also included are new
Trade Catalogs and price lists.

Merchandising Support

New P.O.P. displays are available on StarMasterTM and Chopper CommandTM
as well as on some favorites in the catalog. See our "New P.O.P"
materials description sheets and Sales Material Order Form,

Co-0p
. ™ ™
New slicks on StarMaster and Chopper Command are ready.

National Advertising

Reprints of our current print campaigns for BarnstormingTM,
Grand PrixTM, starMasterTM and Chopper Commandl™ are included,
3s well as an overview of our national media advertising program.

Product Publicity

Reprints from current articles will give you an idea of the kind
of press coverage we're getting.
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Here’s your chance to stock up early on a full
selection of Activision’s hot-selling video
game cartridges to be ready to roll during the
fall season ... and pay for them when the
snow flies.




PRODUCTS

m Activision catalogue titles
AG-001 through AX-014 only
(see attached order form).

ORDER DATES

® One order only per customer
must be received at
Activision no later than June
15, 1982, to qualify.

MINIMUM
QUANTITIES

To qualify for this program, you
must:
» order at /east 8 of the
above titles.
m order at /east 300 units
of each title.
n order at /east 4200 units
total. . o
» order in multiples of 60
units per title.

SHIPMENTS

® Each order should specify
one shipment only during
August or September.

® Activision has the option of
splitting shipments during
program period.

® Scheduling of shipments will
be at Activision's discretion,
subject to product
availability.

® All backorders as of 9/30/82
will be cancelled.

CO-OP AND
MERCHANDISING

This program will be backed
by specially prepared
cooperative advertising and
merchandising support
materials. The supporting
program elements will be
mailed to you before your
order ships.

SPECIAL DATING
TERMS

For all qualifying program
orders shipped, payment will be
due as follows:

= 1/2 November 10, 1982

» 1/2 December 10, 1982

All shipments of Activision

titles AX-015 through AX-018
and all shipments made during .
August and September from
orders not qualifying for this
program will be invoiced at
normal terms.

PROGRAM DETAILS

This Fall Catalogue Sales
Program extends special
invoice dating terms on current
Activision catalogue cartridges,
titles AG-001 through AX-014.
One order must be submitted
before June 15, specifying
shipment in August or
September. All orders must be
written at prices prevailing at
time of shipment (see price list
effective July 1, 1982).
Activision has the option to spilit
shipments on any order as
necessary. Invoices on
qualifying shipments are due as
specified under “SPECIAL
DATING TERMS.” Any
backorders not shipped by
September 30, 1982, will be
cancelled.

ADDITIONAL
CONDITIONS

w All orders subject to
acceptance by Activision.

B All orders subject to credit
approval at the time of
shipment.

® Any revision to any program
order after June 15, 1982,
will result in the loss of
special dating terms.

ORDER EARLY! STOCK UP NOW!

ACTIVISION .




SALES MATERIAL AVAILABLE LIST

(6/1/82)
A DATE
CODE # DESCRIPTION ; PRINTED
AG-RPL-1006 Dealer Price List (7/1/82) 4/82
AG-DPL-1006 Distributor Price List (7/1/82) ' 4/82
AG-SOF-1003-4/82 Sales Order Form (4-part) - 4/82
AG-~-940-09 Summer Consumer Catalog 5/82
AG-REL 8-5/82 Release Sheet No. 8 5/82
AG-DM 8-5/82 Distributor Mailer No. 8 5/82
AG-TC-5/82 Trade Catalog (18 games) 5/82
AG-CO-0P(B/S)-10/81 Boxing/Skiing Ads (camera-ready art) 10/81
AG-CO-OP(D/FD)-10/81 Dragster/Fishing Derby Ads (camera-ready art) 10/81
AG-CO-0OP(T/LB)-10/81 Tennis/Laser Blast Ads (camera-ready art) 10/81
AG-CO-0OP(F/K)-10/81 Freeway/Kaboom! Ads (camera-ready art) 10/81
AG-CO-0P(S)-10/81 Stampede Ad, Package Art,‘Screen Art (camera- 10/81
ready art)
AG-CO-0P (IH)-10/81 Ice Hockey Ad, Package Art, Screen Art (camera- 10/81
ready art)

AG-CO-OP(PA-1)-10/81  Package Art (Games 001-006) (camera-ready art) 10/81
AG-CO-0OP(PA-2)-10/81  Package Art (Games 007-010) (camera-ready art) 10/81

AG-CO-0P(SA)-10/81 Screen Art (Games 001-010) (camera-ready art) 10/81

AG-CO-0P (B/GP)-2/82 Barnstorming/Grand Prix Ads 2/82

AG-CO-0P(B/GP)-3/82 Package Art, Screen Art (Games 013-014) (camera- 3/82
ready art)

AG-CO-0OP (CC)-4/82 Chopper Command Ad, Package Art, Screen Art 4/82
(camera-ready art)

AG-CO-0P(SM)-4/82 StarMaster Ad, Package Art, Screen Art (camera- 4/82
ready art)

AG-CO-OP(L/T)-4/82 Logos/Taglines {camera-ready art) 4/82

AG-CO-0P(X)-10/81 Christmas Ads (camera-ready art) 10/81

AG-POP-F-4/82 Freeway Counter Card - 4/82

AG-POP-K-4/82 Kaboom! Counter Card 4/82
AG-POP-KM-10/81 Kaboom! Mobile 10/81
AG-POP-XW-10/81 Christmas Wreath Mobile 10/81
AG-POP-LBC-10/81 Laser Blast Counter Card 10/81
AG-POP-LBP-10/81 Laser Blast Poster 10/81
AG-POP-TC-10/81 Tennis Counter Card 10/81
AG-POP-TD-3/82 Tennis Plastic Shelf Talker 3/82
AG-POP-SKC-11/81 Skiing Counter Card 11/81
AG-POP-SC-4/82 Stampede Counter Card 4/82
AG-POP-SP-12/81 Stampede Poster 12/81




SALES MATERIAL AVAILABLE LIST

(Page 2)

DATE
CODE # DESCRIPTION PRINTED
AG-POP-SD-3/82 Stampede Plastic Shelf Talker 3/82
AG-POP-IHC-4/82 Ice Hockey Counter Card 4/82
AG-POP-THP-12/81 Ice Hockey Poster 12/81
AG-POP-IHD-3/82 Ice Hockey Plastic Shelf Talker 3/82
AG-POP-BC-2/82 Barnstorming Counter Card 2/82
vAG—POP—BD-3/82 Barnstorming Plastic Shelf Talker 3/82
AG-POP-GPC-5/82 Grand Prix Counter Card 5/82
AG-POP-GPD-3/82 Grand Prix Plastic Shelf Talker 3/82
AG-POP-GD-3/82 Generic '"Parasite'" Plastic Shelf Talker 3/82
AG-POP-AVC-5/82 Accordion Vision Counter Card (Chopper Command 5/82

§ StarMaster)

AG-POP-CCC-5/82 Chopper Command Counter Card 5/82
AG-POP-CCP-5/82 Chopper Command Poster ) 5/82
AG-POP-CCM-5/82 Chopper Command Helicopter Mobile 5/82
AG-POP-SMC-5/82 ~ StarMaster Counter Card 5/82
AG-POP-SMP-5/82 StarMaster Poster 5/82
AG-POP-SMM-5/82 StarMaster Mobile 5/82
AG-POP-DE-5/82 Display Easel (6 games w/3 headers § 12 inserts) 5/82
AG-POP-SMOF-12/81 Sales Material Order Form 12/81

(Please discard list dated 12/81)

AG-SMAL-6/82-3K



ACTIVISION.
NEW P.O. P FOP SUMMER 1982

AUTHORIZED DEALER DECAL

DANGLERS

AG-POP-TD-3/82 AG-POP-SD-3/82 AG-POP- BD 2/ 82

ACCORDION-VISION

COUNTER CARD
VERSATILE DISPLAY PIECE

A unique new P.O.P. concept that will attract
atfention — subject matfter changes as you
walk by

COUNTER
CARDS

AG-POP-CCC-5/82

COUNTER
CARDS

AG-POP-AVC-5/82 | AG-PQP-SMC-5/82
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CHOPPER COMMAND™
Aelicopter
Mobile

Available
through
CO-OP

SUMMER GIVE-AWAY
This mobile will be given away at the end of
this promotion. A free drawing will be heldin
the stores for the lucky customer.

Details on this drawing will follow.

“CHOPPER COMMAND: I

| ——

maouanaLan

N

m e

SHOWCASE COUNTER

DISPLAY EASEL

This versatile easel kit contains:

SIX different empty video game
packages. Stampede™, Ice Hockey,
Barnstorming™, Grand Prix™,
Chopper Command™, and
StarMaster™.

TWELVE &” x 8” 4/color Insert Sheets
showing screen art of all six video
games mentioned above.
THREEDie-cut header cards o
chcmge the sales themes.

3 DIE-CUT

"SR Zt5Hmania.




ATARI INCORPORATED
1982 JUNE CES
Competitive Evaluation Sheet

COMPANY NAME: APOLLO

PARENT COMPANY: NCC, INCORPORATED

Product(s): |
Video game software

Compatibility:
Atari VCS

Product Line:

Lost Luggage
Skeet Shoot

e Space Cavern

o Lockjaw

8@ Spacechase - Daytime/Nighttime Battles
® Racquetbhall

9

®

Special Features:

Game Matrix showing player options on cartridge box insert.

Pricing:

Skeet Shoot - $22.95 Retail
Spacechase - $31.95 Retail
Space Cavern - $31.95 Retail
Racquetball - $31.95 Retail
Lost Luggage - $31.95 Retail
Lockjaw - $31.95 Retail

Introduction Dates:

Introduced in Spring '82

Strengths:

Good graphics (realistic). ,

Several unique game concepts (i.e., Racquetball uses three-dimensional game play
and shadow under ball).

Weaknesses:

Limited number of games, weak game play

Evaluation:

Can become a more viable contender with the addition of more original games, and
improved game play.

Implications:

Distribution will play key role in degree of success, currently, company has spotty
distribution. Should this and their product line not improve, the company will cease
to be a factor in the software market. Given the software competition, this
direction is more than likely,




GAMES BY APOLIO PRICE LIST

Dealer Retail
AP-1001 (Skeet Shoot) ' $14.50 $22.95

Pull! The trap springs, and the clay pigeon--alive with flight--soars

away fram you at an unexpected angle. With a fluid motion, you raise your
gun to your shoulder as you pivot toward your target. You lead your pigeon,
finger on the trigger...your mind racing...challenged by the speeding target
before you. Will your reactions be too slow? Too fast? Or right on course?
Suddenly you squeeze the trigger!

AP-2001 (Spacechase) $20.00 $31.95

You left Planet Earth just moments ago for routine moon-based primary-
satellite scout duty. You are comanding a squadron consisting of three
heavily armed Mark 16 Starcruisers. Suddenly you are attacked by alien enemy
raiders energizing from the ether...obviously molecularly energized from a
distant galaxy. They fire neutron missiles which will destroy your Star-
cruiser upon impact.

Your mission is to destroy the alien enemy ships until reinforcements can
arrive from Planet Earth. These arrive at the approximate rate of one Star-
cruiser every 10,000 points. The enemy's arsenal also consists of Laser
Directed Heat-Seeking Proton Missiles which are fired sparingly.

AP-2002 (Space Cavern) Market Date:4-15-82 $20.00 $31.95

You are in command of a space ship in an uncharted quadrant of outer space.
You land on a mysterious planet and encounter a monstrous hydra with tenacles
that generate electrical charges capable of disentegrating you. Your photon
ray pistol is activated by the joystick and fire button. You first see the
hydra's irredescent eyes as it appears and disappears, stalking you as you
stalk it. If the monster's tenacles touch you, they will turn you into a
glowing skeleton within your space suit, as you disintegrate.

AP-2003 (Racquetball) Market Date:5-15-82 $20.00 $31.95

You are a racquetball player participating in a speedy game on an excellent
court with a capable opponent.

AP-2004 (Lost Luggage) Market Date:5-15-82 $20.00 $31.95

You are in the airport trying to retriewve your luggage from the carousel
when it goes amuck, throwing off suitcases which you try to catch using the
paddle wheels. If you fail to catch the luggage it will burst open, spilling
out your clothes which may be trampled by the next planeload of passengers.

AP-2005 (Lochjaw) Market Date:5-1-82 $20.00 $31.95

In the early sixteenth century a treasure galley carrying a fortune
in dianonds foundered and sank during a fierce storm. The diamonds
now lay hidden in a vast bed of kelp protected by schools of sharks
and a mysterious monster who lives in the depths and devours amnyone
who tries to reclaim the treasure. Defy the menacing sharks and
savage monster as you collect a fortune in dianonds.

A Division of NCC. inc

1300 E. ARAPAHO RD./RICHARDSON, TEXAS 75081/214-690-8366




ATARI INCORPORATED
1982 JUNE CES
Competitive Evaluation Sheet

COMPANY NAME: COLECO

PARENT COMPANY: COLECO INDUSTRIES INC.

Product(s):

Colecovision (hardware) video game unit. Video game software for both Mattel &
Atari VCS.
Colecovision (software) game cartridge.

Compatibility:

Coleco hardware can accept Atari software with the purchase.of a Coleco "expansion
module”.
Coleco cartridges for both Atari and Mattel hardware.

Product Line:

1. 2400 Colecovision Video Game System

2. Expansion module #1

3. Driving module #2 (coming soon) for driving games. Includes steering wheel,
accelerator pedal; joystick fits into dashboard to become gearshift,

4, Expansion module for converting Coleco into a home computer. (coming soon)

5. Portable PAC-MAN, Galaxian, Donkey Kong, Frogger

Special Features:

irection joystick

Controller: & 12 function keyboard e 8 d
® 2 fire buttons

o Speed roller for speed control

Background:

Coleco plans to develop cartridges for the following seven categories: Arcade,
Sports, Fantasy, Action, Casino, Strategy, Play and Learn.

Pricing:

$200 retail (approx.) for Colecovision unit

$25 - $39 retail (approx.) for Colecovision software
$60 retail (approx.) for expansion module #1

$100 retail (approx.) for expansion module #2

Promotional Considerations:

8 new commercials, national support, network, spot cable TV, and print, substantial
media budget increase.

Introduction Dates:

For advertising: Hand-held PAC-MAN/1st Quarter
Galaxian & Smurf cartridges/3rd. Quarter
Atari & Mattel cartridges/ 3rd Quarter
Colecovision hardware & software/3rd Quarter - Ship late June
In-store late July




COLECO 2

Strengths:

Flexibility: e Module configuration permits extensive utilization of competitive
software; also home computer capability.
e Coleco software manufactured for Atari/Mattel.
¢ Very realistic graphics; Smurf games and Donkey Kong (arcade hit).
¢ Agreement with Sega-Gremlin (arcade game mftr.) to manufacture
home versions.
¢ Sega and Paramount to distribute all Colecovision cartridges.

Weaknesses:

¢ Unclear corporate position (want to be all things to all people).

¢ Has always promised heavy ad and promo support and never delivered.
Evaluation:

Potentially a very strong competitor particularly with respect to hardware, as
result of the software flexibility it offers and cartridge adapters.

Implications:

One to watch.
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ICOLECO T

INDUSTRIES, INC. 945 ASYLUM AVENUE HARTFORD,CT 06105 (203)278-0280

FOR IMMEDIATE RELEASE CONTACT: Cindy Ornstein
_ Richard Weiner, Inc.
June 1, 1982 (212) 582-7373 ‘

Barbara Wruck
Coleco Ind., Inc.
(203) 278-0280

COLECO ENTERS PROGRAMMABLE
VIDEO GAME MARKET
WITH 3RD GENERATION
COLECOVISIONTM

Hartford, CT -- Coleco Industries Inc., a leader in
electronic game technology, has entered the programmable video
game market with ColecoVisionTM - a 3rd generation state of the
art video game system. Coleco is also offering a wide
variety of video game cartridges for use with the system.

In 1981, the video game market exploded into a billion
dollar wholesale market. Consumers purchased over foui million
game systems, and over thirty million video game cartridges.
The market has expanded four-fold since 1980.

In response to this increasing demand, Coleco, making use
of the most advanced technology available today, has developed
the revolutionary ColecoVisionTM system.

Coleco's unit 1is outstanding in three areas. First,
ColecoVisionTM is unsurpassed in graphic resolution - the game
action 1is clear, precise, realistic and totally defined.

The second area of superiority is that of player control.

. . ™™ .
ColecoVision features a unique speed control roller that offers




(2)

more precise control over the game action than competitive models.
Usiﬁg Coleco's unique speed roller, players have the ability to
change the speed of the action during the game play. In addition
to this unusual feature, there is an eight direction joy stick,
a push button keyboard and two, independent fire/action
buttons.

But ColecoVisionTM doesn't stop there. Coleco has designed
a system for today...and for tomorrow! An expansion module
interface - built into ColecovisionTM - provides for expansion
capabilities, so that as new technology is developed, it can
be added-on simply, by the consumer. ColecoVisionTM will remain
the state of the art system! |

The first example is a remarkable expansion module (available
separately) that transforms ColecoVisionTM.into the first video
game system on the market that accepts éartridges from other
manufacturers.

With Expansion Module #l,'ColecoVisionTM owners can enjoy
the entire library of existing and future game cartridges that
are compatible with the Atari<§)video Computer SystemTM and the
Sears Video ArcadeTM. It also provides Atari Video Computer
SystemTM and Sears Video ArcadeTM owners the opportunity to upgrade
their systems to ColecoVisionTM without discarding their cartridges.

Additional expansion modules (purchased separately) will be
available soon. There's Driving Module #2 that converts Coleco-
VisionTM into the cockpit of a high performance race car and
provides realistic motor sports action. Included with this
module is the TurboTM cartridge - an exciting arcade race game.

Other driving cartridges for use with this module will be offered.
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Coleco's game cartridges are equally advanced and feature
many of the ﬁost popular games in the arcades today. Coleco has
entered into exclusive licensing agreements with a number of
leading arcade game suppliers and has developed exciting game
cartridges that play, sound and score like the actual arcade
hits. DONKEY KONGTM - the game that has rapidly risen to the
number one position in arcade game popularity - is the included'
cartridge with the ColecoVisionTM system.

To suit every age and interest, Coleco has developed
exclusive licensed cartridges in seven categories - Arcade Games,
Sports Games, Fantasy Games, Play 'N Learn Games, Action Games,

Casino Games and Strategy Games.
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The cartridges in each category include:

ARCADE GAME CARTRIDGES

. Donkey Kong - Nintendo (included with ColecoVision)
. Venture - Exidy
. Spectar - Exidy
. Rip Cord - Exidy
. Side Trak - Exidy
Lady Bug - Universal
.  Zaxxon - Sega
. Cosmic Avenger - Universal
Mouse Trap - Exidy
Carnival - Sega
Space Fury - Sega
Turbo - Sega (included with Driving Module #2)

SPORTS GAME CARTRIDGES

Head to Heade Football: -.«Coleco
Head to Head Baseball -icoleco !

Skiing - Coleco
-*11 ’ f‘
e A %

FANTASY  GAME=~CARTRF®DGES
Tunnels & Trolls - Flying Buffalo
PLAY 'N LEARN GAME CARTRIDGES

Smurf Educational: Game - Peyo
: V

ACTION GAME CARTRIDGES
Smurf Rescue Game - Peyo
Mr. Turtle - Coleco

CASINO GAME CARTRIDGES

Fidelity's Horse Racing - Fidelity
Ken Uston's Blackjack/Poker - Ken Uston

STRATEGY GAME CARTRIDGES

Fidelity's Chess Challenger - Fidelity




Executive Offices:

COLECO

INDUSTRIES, INC. 945 ASYLUM AVENUE HARTFORD,CT 06105 (203)278-0280

FOR IMMEDIATE RELEASE CONTACT: Cindy Ornstein
Richard Weiner, Inc.

June 1, 1982 (212) 582-7373

Barbara Wruck
Coleco Ind., Inc.
(203) 278-0280

COLECO_INTRODUCES
VIDEOQ GAME CARTRIDGES
FOR THE ATARI®
VIDEO COMPUTER SYSTEM
AND
MATTEL ELECTRONICS' INTELLIVISION®

M

Hartford, CT -~ Coleco Industries Inc., one of the largest
manufacturers of self-contained electronic games, has entered
the video game cartridge market. Coleco is offering a line of video
game cartridges for use with the Atari<® Video Computer SystemTM
and another line for use with Mattel's IntellivisionTM. The
cartridges can also be used with the Sears Video ArcadeTM and
the Sears Super Video ArcadeTM (respectively) .

This market in 1981 is estimated at $500 million at wholesale
and has increased four-fold since 13980. Over 30 million wvideo
game cartridges were sold in 1981 and the dollar sales volume
on cartridges 1s expected to exceed that of video game base units
in 1982.

Coleco's line consists initially of arcade game cartridges.

The arcade segment represents over 60% of all cartridges now

being sold and 1is the fastest growing.
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Under exclusive licensing agreements with major arcade
game companies, Coleco is making available cartridges that
duplicate the action, sounds and scoring of the most popular

arcade games. For the Atari® Video Computer System and Sears

. . . T
Video ArcadeTM, Coleco is offering Nintendo's DONKEY KONG M,

™ . ™ .
Exidy's VENTURE , Exidy's MOUSE TRAP , Universal's COSMIC AVENGERTM,

. ™ ™ . ™
Universal's LADY BUG ~, Sega's CARNIVAL , Sega's TURBO , Sega's
™ ™ .
ZAXXON and Peyo/Wallace Berry's SMURF ., For use with Mattel

' .. ., T™ .
Electronics' Intellivision ~, Coleco offers Nintendo's DONKEY

RONG™, Exidy's VENTURETM, Universal's COSMIC AVENGER |, Exidy's

MOUSE TRAPTM, Exidy's SIDE TRAKTM, Exidy's RIP CORDTM, Universal's

LADY BUGTM, Sega/Gremlin's CARNIVALTM, Sega/Gremlin's ZAXXONTM,

Sega/Gremlin's TURBOTM and Peyo/Wallace Berry's SMURFTM.
A Coleco spokesperson reports that this initial introduction

of cartridges will be followed with the release in 1583 of

additional game cartridges covering a variety of game subjects.



ATART INCORPORATED
1982 JUNE CES :
Competitive Evaluation Sheet

COMPANY NAME: COMMA VID, INC.

PARENT COMPANY: Same
Product(s):

Video game software
Compatibility:

Atari VCS

Product Line (Titles/Hardware):

e Cosmic Swarm
® Room of Doom
® Mission Omega
¢ Mines of Minos

Background:

Formed by group of professionals from computing and the physical sciences. They solicit
reactions to games and suggestions for new games or other computer based consumer products
from consumers (Information in corporate brochure).

Strengths s

Descriptions of Games make them sound complex.

Weaknesses:

Only 4 cartridges have been developed.
Not.supported by major corporation, therefore limited marketing resources available

Implicatians:

Appears to be a small company. Not likely to be a serious contender in near future



SOSMIC SWARM.







ATARI INCORPORATED
1982 JUNE CES
Competitive Evaluation Sheet.

COMPANY NAME: DATA AGE

PARENT COMPANY: Same
Product(s):
Video game software

Compatibility:

Atari VCS

Product Line (Titles/Hardware):
Warp Lock

S$-5-S-Snake

Survival Run

Encounter at L-5
Airlock

Special Features:
5-5-S-Snake description sounds like Centipede.

Introduction Dates:
October 1, 1982

Strengths:
Descriptions of ‘games sound as though they are very action-packed.

Weaknesses:

They won't be out until October. No media schedule was available at CES so there's no
way of telling if the effort is being backed by a big advertising thrust. Only 5 games
will be available in October per promotional piece. Lacks support of large corporation.
Evaluation:

Potential competitor. Games being described in advance of their introduction sound
challenging and exciting.
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You venture to the very edge of the galaxy on the
fringes of hyperspace and hypertime. Your ship becomes
entrapped in a bizarre spacetime. warp, and falls victim
to a band of space marauders. Fortunately, your tachyon
launcher is still operational, but you’re going to have to
be quick to outwit this foe. They move randomly and each
new assault brings more powerful artillery.

The rich starfield against the black background pro-
vides an uncanny realism. CAUTION: IF YOU DARE!
Turn off the lights during this confrontation and be ready
for a heart-pounding experience.

Glossary:

Hyperspace . . . . space beyond the known
three dimensions of length,
width and height.

Hypertime. . .. .. extremely compressed time.

Tachyons .. .... particles that travel faster
than light.

™™
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You are a daring big game hunter; you venture far
off into the heart of the Amazon’s legendary lost world.
Without warning you find yourself enclosed in a trap while
pterodactyls, trachodons and other prehistoric creatures
surround you. Suddenly a heart stopping hissing sound
grabs your attention, and you encounter the largest snake
you have ever seen. As it slithers across the ground and
closes in on you, you desparately fire your weapon, but
the jungle is full of obstacles, and the serpentine creature
is not easy to kill. Cut the large snake in half, and it be-
comes two smaller snakes continuing the attack. Now,
it's two of them and only one of you. It’s going to take
some special agility as well as good shooting to get out
of this one. We find it hard to call this a game
‘( ‘ <
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Hurl across space and time only to find yourself trapped in a bizarre spacetime warp, then pitted
against a variety of space creatures with only one objective....destroy you the intruder. But you must
survive! You’re the only one who can save the L-5 space colony from the ruthless Megalyte invaders.
Then return to Earth and discover a strange prehistoric jungle. Survive all this and you may very well
find yourself in a desparate heart-pounding race against time in the bowels of a sunken submarine.
But the excitement hasn’t ended yet. There is still another Universe to explore where your survival
requires the consumption of Korbinian Cubes -- an energy rich diet guarded by a diabolical ammonia
breathing creature bent on your destruction.

SURY|

RU

No one has ever returned from the deadly cosmic Just then you confront the diabolical Dylak. an
portal, yet driven by intense curiosity you enter. Suddenly ammonia breathing monster lurking in the dark corners.
you plunge into a negative universe and find yourself on His purpose; guard the Korbinian cubes and destroy the
a labyrinth of narrow walkways spanning a sea of deadly intruder. With only seconds of life remaining, you must
liquid nitrogen. You let out a sigh of relief a moment too avoid Dylak and retrieve the cube. You make it just in
soon as the sharp pain in your throat tells you that the time. As you absorb its energy, you achieve
air is as deadly as the sea. Your only hope for survival is superstrength, possibly enough to push Dylak into the
the Korbinian cubes---an energy rich diet that will also deadly sea. But beware! Your strength is short lived. Soon
neutralize the poisonous air. In sheer desparation you you will need another cube.

run for your life to the nearest cube.

1982 Data Age'®




Beyond the orbit of the moon, a defenseless space
_ colony is under heavy attack from the ruthless Megalytes.

You are their only hope. Armed with packets of anti
matter, you take control of the launcher. Suddenly the
sky is ablaze with Megalyte ships. Y ou must destroy them
before their formidable particle beams destroy the peace
loving colonists of L-5. It can be done but it will take every
ounce of skill and cunning at your disposal.

Only the strong survive.

Glossary:
| - T, a gravitationally stable zone
within the Earth/moon space.
Megalytes . . . .. a villianous race of beings from
the Megalon star system.
Antimatter . . . . aform of matter that means

total annihilation when coming
in contact with ordinary matter.

You are trapped in the lowest level of your sunken
nuclear submarine. Your compartment is flooding. TIME
IS RUNNING OUT! Your only hope for survival is to
retrieve the hatch keys and make your way to the upper
levels before you drown or your air runs out and you suf-
focate. But watch out! The hatch keys must be retrieved
in the proper order. Make one mistake and you're trapped
forever. Sound easy? Try it! This calls for all your agility,
strength and luck, but beware of the armed torpedoes
that perilously slide across your path robbing you of pre-
cious time.

A

o
Ty

Lap=m 14583 Big Basin Way - Saratoga. CA 95070  (408) 867-2960

ES

~1982 Data Age*

In this age,only the strong survive!



ATARI INCORPORATED
1982 JUNE CES
Competitive Evaluation Sheet

COMPANY NAME: FOX VIDEO GAMES INCORPORATED/SIRIUS SOFTWARE, INCORPORATED

PARENT COMPANY: 20TH CENTURY FOX FILM CORPORATION

Product(s):

Video game software, "Games of the Century"
Compatibility:

Atari VCS

Product Line:

e Beany Bopper - 1 person play

e Deadly Duck - 1 person play, 6 play options

o Worm War I - 1-2 person play/cooperatively or competitively, 9 play options
® Fast Eddie - 1 person play, 8 skill levels

Special Features:

e Cooperative 2 player play on Worm War I
@ Black and White TV switch on Atari VCS unit used as pause control for
Beany Bopper

Background:

"The formation of Fox Video Games is a natural extension of our Company's objective
to be a prime software supplier to the home video video market. We intend to take
advantage of the burgeoning business opportunities in all facets of home video
entertainment."

Pricing:
Suggested retail price / cartridge $34.95

Promotional Considerations:

Network TV - September-December - Heavy

Spot TV - September-Mid October - Heavy / Mid October-Mid November - Light /
Mid November-December - Heavy

Cable TV - September-December - Light

Introduction Dates:

Introduced CES Chicago
Available for release - 4th Quarter 1982

Strengths:
¢ Ready access to licensing rights for 20th Century film releases.,

Weaknesses:

@ Game play weak, judgementally somewhat boring. Very poor packaging, could be
detrimental to image.

Evaluation:

There will likely be additional Worm MWar cartridqes offering upgradable game play
on what would seem to be a challenging & innovative game.

Likelihood that Fox will develop software based on 20th Century film properties.
Fast Eddie aood translation of Donkey Kong game concept, will probablwwbealthe
company's best seller.




FOX VIDEO GAMES INC. 2

Implications:

Regarding the above...Atari's association with Lucas films should match any
competitive challenge posed by 20th Century software introductions. May become
a contender should 20th Century develop games based on film hits.




TR GAMES |
R LT A OF THE ey TR
SUGGESTED RETAIL
| PRICE LIST
, AR I o L ‘,'_._.'Cube'per Suélgesféa%
' ) ’ SRR LT R N “Product “Est " 'Master Retail -
Units/Pkg.  Game Title R o . Code Weight ~ Carfon Pricer

6 ~WORMWARI . -~ noo1 18 20 $3495
BEANYEBOPPER  TOO2 18 20 $3495
FASTEDDIE 7003 18 20 152995
DEADLY DUCK - 1004 18 20 $2995

oo O

Prices: All orders accepted are subject to biling at prices prevailing at time of shipment.
Prices and availability subject to change without noftice.

Terms: F.O.B. Freight collect: Fox reserves the right to ship from any warehouse where product is available.

L/ TWENTIETH CENTURY-FOX VIDEO
SFAN 23434 Industrial Park Court FOXVIDEO GAMES. I, \J
emrmms3 Farmington Hills, Michigan 48024 : Saratoga, Cailifornia 95071 GAMES

CENTURAY




- BBDO/West

THE FOX VIDEO GAMES ADVERTISING PROGRAM:

« Network television prime time & sports.
« Spot television in key cities.

« National cable networks.

X' ADVERTISING FLOW CHART

OF THE
CENTURY 1982

Description SEP ocT NOV DEC

NETWORK TV

SPOT TV

CABLE
NETWORKS




BBDO/ West

Fox Video Games will be in all the right places
for teens. Representative programs: |

« MagnumPl. (CBS)

« NFL Football (ABC)

« Dukes of Hazzard (CBS)

« Happy Days (ABC)

. Saturday Night Live (NBC) .
« The Fall Guy (ABC)

« College Football (CBS)

Plus exciting new shows with teen appeal.

SPOT TELEVISION

*
SEATTLE -
x| BOSTON
* MINNEAPOLIS
DETROIT ¥ ) nEW YoRK
& CLEVELAND
CHICAGO * *
PITTSBURG ¥ N PHILADELPHIA
* SAN FRANCISCO * DENVER WASHINGTON D.C. 4 BALTIMORE
*
ST LOUIS
* LOS ANGELES N
* SANDIEGO * DALLAS ATLANTA
% HOUSTON

TAMPA ¥
) MIAMI



Fox Video Games, Inc. P.O. Box 800
Beverly Hills, California 90213
(213) 203-1241

Phillip 1. Myers
Vice President, Public Relations FOR IMMEDIATE RELEASE

June 6, 1982

FOX ENTERS VIDEO GAME SOFTWARE BUSINESS

Chicago, IL -- Twentiegh Century-Fox Film Corporation has entered the video game
industry with the formation of Fox Video Games, Inc., it was announced today by
C. Joseph LaBonte, Fox president, who will be responsible for the operation of
the new venture. Based in Saratoga, Calif., the new campany will market its
products under the name of "Twentieth Century-Fox Games of the Century."”

Fox Video Games initially will develop, produce and market video games which
will be campatible with the ATARI VCS hame game system.

LaBonte said, "The formation of Fox Video Games is a natural extension of our
Campany's objective to be a prime software supplier to the hame video market. We
intend to take advantage of the burgeoning business opportunities in all facets
of hame video entertainment.” v

Frank O'Connell has been named president of the new company. He formerly was
senior vice president, sales and marketing of Mattel's Electronics Division.

O'Connell said that his primary objective will be to build a unique, leading
internaticnal company which will provide consumers a wide variety of software for
hare electronic systems. "Our initial introduction of products will be at the June,
1982 Consumer Electronics Show in Chicago where we are introducing four new innova-

tive games for release in the fourth guarter of 1982," O'Connell said. "The intro-

(more)
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duction of our games will be backed by a substantial advertising and promotional

campaign."
Fox Video Games will be located at the Twentieth Century-Fox Video booth

(no. 410) at CES.
In addition, Paul G. Carter has been named senior vice president of Fox Video

Games. Carter has an extensive financial background and formerly was director of

corporate finance for Nutech.

Fox Video Games is a wholly owned subsidiary of Twentieth Century-Fox Film

Corporation.



GAMES OF THE CENTURY

DEADLY DUCK
:30 TV COMMERCIAL

(SFX: GAME NOISES, EXPLOSIONS, ETC.)
VO: Not long ago, some land -
grabbing crabs

taok over this once peaceful pond,

scaring away everything—everything,
that is, except Deadly Duck...

who fights back skilifully, dodging bricks
and ducking bombs

DEADLV: DUCK:::.-

to take back the pond and leave the
crabs without a leg to stand on.

while blasting builets thru his gun
barrel bill...

It takes more than luck to play
Deadly Duck.

cracking crabs right and left in his battle

So why bother with the games of today, Deadly Duck. New. from
when now you can play the " Games Of 20th Century - Fox.
The Century .

Games Of The Century Is A Tragemark Of Fox Video Games.
Sinus 1s A Tragemark Of Sirus Sofrware. Inc.

Atari® and Video Computer System™ are Trademarks of Atari, Inc.

Program And Audio Visual £ 1982 Sinus Software. inc.
T 1982 Fox Video Games



ATARI INCORPORATED
1982 JUNE CES
Competitive Evaluation Sheet

COMPANY NAME: IMAGIC

PARENT COMPANY: Same
Product(s):
Video game software and Video Storage Center.

. Compatibility:
Software with Atari VCS.
Software with Mattel Intellivision

Video Storage Center with Atari and Mattel Video Game Systems.
New software is being developed which will be compatible with Odyssey, Atar1 400 and 800.

Product Line (Titles/Hardware):

Atlantis ATARI VCS Compat1b1e (Priced approx. $30)
Riddle of the Sphinx . "

Demon Attack " " "

Star Voyager
Trick Shot " " !
Fire Fighter
Cosmic Ark

Swords & Serpents Mattel Intellivision Compatible (Priced approx. $35)
Atlantis " " ! :

Micro Surgeon
Demon Attack - ! !

H] . ] 11

Coming Soon:
Yet to be named King Kong cartridge - unknown compatibility.

Special Features:
Impressive graphics. Challenging/exciting gameplay.
Background:

Former Atari and Mattel engineers and marketing personnel.

Promotional Considerations:

Television schedule

Prime Time Oct. Nov. Dec. Jan. Feb.
Ear'ly Fr.l nge 1 ) i H it
Sports Programming - Nov. Dec. dJan. Feb.
Cable Television Oct. Nov. Dec. - -

Consumer Magazines Oct. Nov. Dec. Jan. Feb.

Extensive Merchandising Aids
Co-0p Proqram

Introduction Dates:

Available now. More software compatible with Odyssey and Atari 400/800 is promised for
near future delivery.

Likelihood:
Additional titles for Atari VCS and Mattel will be introduced sometime before end of year.




IMAGIC

Strengths:

e Impressive graphics and excellent game play.
o Compatibility with all major systems.

@ Good selection of titles available.
Evaluation:

Strong contender fof software market. One to watch.

2
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Imaginatlon, anda touchof magic.
Imagic video game cartridges add a
new dimension of excitement to
your Atari® Video Game System.
Superb graphics, sensational sound
effects and action that never lets
up~—Imagic’s cartridges are in a
class by themselvesi Whether you
are looking for risky adventures,
dangerous rescue missions or the
chalienge of time-tested
competitions, Imagic has the game
for you—with more on the way.

RIDDLEZSPEINH

You wander through Egypt’s Valley
of the Kings, seeking to solve the
Riddle of the Sphinx. Pyramids,
paim trees and temples dot this
parching desert. A flaming phoenix
appears—and beware the god
Anubisl Defend yourseif. Coilect
priceless treasures and artifacts—
they'll help you on your journey
to the mysterious Sphinx. A must
for strategy game enthusiasts. *

DEMON ATTACK

Puisating creatures scream
overhead. They attack in waves.
Fend them off with your laser
annon. Survival gets tougher—
each barrage hits harder! Some
tricky demons divide and keep
comingl It's a split-second test of
reflexes and instinct. Blink—but
only if you must! Don't let these
clever creatures catch you

off guard. It’s either you—or them| -

COSMCARE

The Cosmic Ark races to bring back
creatures from distant planets. The
awesome Ark glides through alien
space. Foes attack from every side.
Destroy them—or be blasted!
Reach strange and distant worlds.
Send a satellite to capture the
skittish beasties in your tractor
beam. They may duck away. Keep
trying! Transport them to the Ark
before another foreign horde
attacks. Your mission—to seek
and save. ”

You pilot the Astro-Cruiser Star
Voyager through treacherous
space. Your mission: penetrate the
seven star portals. Radar tells you
where star portals lie—and fierce
enemy ships. Blast them with laser
fire or photon torpedoes. Keep
energy levels up—or risk
destruction] Only passing through
a star portal restores energy
reserves. One or two players battle

to survive. Each passage becomes .

more and more perilous. But
there’s no turmning back!

Fire Alerti Battle raging flames
before they scorch 3 panicked
victim. He's trapped in the building.
He races for the roof. The blaze
climbs quickly. Reach him with
your ladder. Douse flames with
your hose. Onty you can save himi
But hurryl You haven't much time.
Action-packed with red-hot
suspense, Fire Fighter calls for
nerves of steel. It's Hero-Timel ~

Name your game: Pool, English
Billiards or Trick Shot combinations
will tax any expert. One or two
players compete for the winner’s’
trophy. Authentic game play and
sounds pull you irresistibly into the
action. Cushion shots and just the
right touch of “English” increase
the challenge. Test your poise and
accuracy as you chalk up your stick
for some pool hall action.

The submerged city of Atlantis
battles an unrelenting enemy
assault and struggles to survive,
Waves of flying foes batter the
city’s defenses. You command the
Atlantean forces. Your three missile
installations guard the skies, thick
with alien aircraft. Make every shot
count. Track and destroy them,

or knock out their flagship and
pulverize the fleet. Atlantis needs
your help now! *

*Available starting August, 1982.
Sign up at retailers now!
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UIDEO STORAGE CELITER

Organizes, Protects and Stores

B Atari® Game System [or Sears Video Arcade) and 15 cartridges

B Inteliivision® [or Sears Super Video Arcade) and 18 cartridges
B durable plastic construction ' :
B sturdy black base :
8 simulated woodgrain panei
B/ smoke-tinted dust cover

Ask for it wherever vou buv video games. _—

imagzc : L Sl
- Numb Thumb Ciub"‘ B
Take a3 shot at a 1ot of fun. | =

We'll send you

* A poster of your favorite Imagic game * Features on high game scorers

* A personal wallet-size club card * Tips from Imagic’s designers

PLUS * Exclusive accessories* (including posters)
A subscription to Numb Thumb Naws, * New cartridge announcements

a publication featuring: ‘

* Speoal club contests *available for purchase.

I

1

|

|

i

t

| fmagic Numb Trhumo Club—\Where sore thumas are a way of ife,
; .

i

i

!

!

sCopyright 1982 IMAGIC. All ignts reserved.



ATARI INCORPORATED
1982 JUNE CES
Competitive Evaluation Sheet

COMPANY NAME: MATTEL ELECTRONICS

PARENT COMPANY: MATTEL, INCORPORATED

Product(s):

Video game hardware and software (Intellivision); Intellivision computer keyboard
attachment; Intellivoice voice synthesizer system; MNetwork video game cartridges;
hand-held electronic games; DietTrac hand-held personal diet computer system;
Synsonics hand-held electronic drum sound synthesizer; Teach 'N Learn Computer.

Compatibility:

o Intellivision hardware compatible only with Intellivision game cartridges.

@ Intellivision computer keyboard turns Intellivision game unit into a computer.
o Intellivoice synthesis module attaches to Intellivision unit.

® MNetwork game cartridges compatible with Atari VCS only.

Product Line:
® Total Intellijvision titles = 42

@ New Intellivision titles: ® New MNetwork titles = 11
- Bomb Squad - Intellivoice - Armor Ambush
- B-17 Bomber - Intellivoice - International Soccer
- Tron Solar Sailer - Intellivoice - Astroblast
- Lock 'N Chase . - Frogs and Flies
- Frog Bog - Dark Cavern
- Tron Deadly Discs : - Super Challenge Football
- Tron I1 - Lock 'N Chase
- Night Stalker - Sea Battle
- Sub Hunt - Super Challenge Baseball
- Reversi - Tron Deadly Discs
- Tron Mazeton - Space Attack
- Utopia
- Advanced Dungions & Dragons
- Chess

- Space Hawks
- Royal Dealer

Special Features:

e Intellivoice voice synthesis module generates human-sounding voices which are
an essential part of game play.

# Needs special Intellivoice cartridges but can be used with regular Intellivision
cartridges which will give game play without sound.

@ Intellivision computer keyboard turns Intellivision unit into a computer to run
programs like French Teacher and Jack La Lane exercise. Graphics and voices
very realistic.

Background:

Matte] Intellivision, introduced in 1980, has been one of Atari's most formidable
and persistent competitors in the race to gain market share of total hardware units.
To date, the company has become will-established and well-known among consumers,
Intellivision is best known for superb graphics and exciting sports games. The
company has been using advertising, with George Plimpton as spokesperson, which
directly compares Intellivision to Atari, and cites the superiority of Intellivision
on the basis of better graphics.



MATTEL ELECTRONICS 2

Pricing (all suggested retail):

6 Intellivision unit - $299
e Intellivision computer keyboard - approx. $500.
e Intellivoice system - $100

Promotional considerations:

o Latest consumer offers-

- To current Intellivision owners, a direct mail campaign containing a letter from
George Plimpton and coupon for $2.50 good on next cartridge purchase. Coupon
valid through December 31, 1982,

- To MNetwork cartridge purchasers - a mail-in offer to receive a $2.00 or $5.00
coupon good on next purchase of MNetwork cartridge. This offer begins in
September 1982. Consumers who participate in this offer receive another
coupon (amount unspecified) towards next MNetwork purchase effective January 1983,

Advertising:
¢ Media - latest intelligence indicates Mattel bought a sponsorship of the Al1-Star
game on July 13, We suspect the MNetwork cartridges will be introduced
at this time.
¢ Creative - MNetwork has one :30 introductory spot-so far (shown at booth).
Commercial positions Atari games as.being somewhat boring; MNetwork
cartridges introduced as providing more exciting play and better
graphics. Spot uses a couple playing an Atari unit with large hand
breaking through a wall to offer them the new MNetwork cartridges.
George Plimpton is not used, break1nq from standard Intellivision
format. This indicates Matte] is positioning the MNetwork cartridges
as separate and distinct from the Intellivision Tine. MNetwork game
featured in this spot is Baseball, Mattel's perceived strongest game.
Judgementally...the commercial is weak in positioning the MNetwork
cartridges and irritating in presentation.

Introduction Dates:
® MNetwork suspected introduction is mid-July, September for certain.

¢ Intellivoice - third quarter 1982.

@ Intellivision computer keyboard - currently in test is 7 markets.
e New Intellivision Cartridges - on-going throughout 1982,
Strengths:

¢ Intellivision (hardware and software) - still provides outstanding graphics.
Mattel is rounding out their software 1ine to include good selections of space,
sport, adventure and strategy games.

® The Tron series of Intellivision games may benefit from the promotion of movie
and other Ticensed products.

¢ The Intellivoice will provide added interest to the game play.

® The MNetwork promotional program will probably motivate a lot of consumers to
purchase, Heavy advertising support is also anticipated.

Weaknesses:

@ Intellivision hardware (i.e. keypad controllers) still remain complex and
difficult to lTearn. Once mastered, the controllers still require a lot of the
players' concentration which detracts from concentration on the game.

8 Value of Intellivoice voice synthesis module is questionable in terms of what it
adds to game play. It's success remains to be seen,




MATTEL ELECTRONICS 3

Weaknesses (continued):

o Intellivision software continues to be weak in game play. Mattel designers
have sacrificed allocation of memory for game play in favor of graphics; good
graphics do not make a game, exciting game play does. Also, most Intellivision
games require two players (the sports games in particular) versus Atari games
which all have one player capacity.

o There is no difficulty switch or provision for varying skill levels; therefore
two-player games must have players of equal skill. '

e The Intellivision computer keyboard attachment is prohibitively priced; other
micro-computers are available for much less money, offering superior capability.

e The MNetwork cartridges are patterned after the Intellivision games in that
memory for game play has been sacrificed in favor of graphics. The game play
is judged to be weak overall. ;

Evaluation:

Judgementally, Mattel is here to stay. They have established a good hardware base
(latest estimate approaches 1 million units), and will continue to maintain a '
steady market share.via a strategy which includes strong consumer advertising/
promotion and regular introduction of new game titles. Mattel will also continue to
try to gain share of the 2600-compatible software market via aggressive promotion

of the MNetwork series,

Implications:

Atari will need to compete with Mattel on two fronts: hardware and software. Given
that Mattel will continue to knock Atari games/hardware in directly competitive
commercials, Atari will need to maintain its pre-emptive/leadership positioning.
Mattel's hardware position will be further strengthened with the availability of
Intellivision compatible software made by other companies (see Imagic, Activision).

Secondly, Mattel will continue to pound away at Atari's software share of the
market via the MNetwork series. Therefore, Atari will need to heavily support its
software line as a whole and cartridge introductions individually, promoting its
major advantage over Mattel, i.e., excellent game play. '




INTRODUCING MNETWORK*GAME CARTRIDGE!

YOU WON'T BELIEVE IT°S THE SAME ATARI® VCS!

More action! More detaill Just insert any MNefwork™ - -

game cartridge info your Alari® VCS and you've
opened up a whole new world of fun} :
You get exciting play options with Super Chal-
lenge™ Football; full attack squadron maneuver-
ability with Space Attack™ and unexpected sura
prises with Lack ‘N Chase.

Test yourself. Seeifthe M NeMorkmchulleng
doesn’t keep.you playing longer: Your wholef

cannow enjoy me expunded worldof M Network“‘
video games for their Atari® VCS, 2

Expect the best from Mattel Electronics®

Their engineers and programmers have powere

MNetwork™ game cartridges with excifing action

vividcolors.and realistic. sounds thaf putyou rig

mjhe:plcy gpicture: iYswhat y vecometa
:MattakElectronics?

[DEALER STAMP)

Mattel Elactronics® M Nehwork ™ Asiroblas ™ Space Attock!
Super Challange.™ Armor Ambush,™ Frogs and Ries,™ Deadly Dlscs"‘
Imemononm Soccar™ Dork Cavern™ and Sea Battle™ .

" omUS. Trodamarks of Mattel, Inc.

©Mattsl Inc:, 1982
Hawihorne, CA 902500
PRINTEDINU.SA |
Al nights reserved

0007- 429CA . o
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SEA AAITLE™ {avilable soon)
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ATARI INCORPORATED
1982 JUNE CES
Competitive Evaluation Sheet

COMPANY NAME: PARKER BROTHERS

PARENT COMPANY: PARKER BROTHERS
Product(s):

Video game software
Compatibility:

Atari VCS

Product Line:

Amidar - (Arcade)

Super Cobra - (Arcade)
*Star Wars (TM Lucas Film Ltd)
xFrogger - (Arcade game by Sega)

Sky Skipper - (Arcade)

Reactor - (Arcade)

Spiderman -

Tutankham - (Arcade)

James Bond Agent 007

*Only working games displayed at CES

Background:
Board game menufacturers

Promotional Considerations:

Bumper Stickers for "Frogger" included in promotion package.
Software is packaged in silver coated stock boxes.

Strengths:

Acknowledged expertise in creating, challenging, widespread appeal board games.

Access to licensing priviledges of Stratego and Monopoly.

An aggressive licensing program, i.e., James Bond 007, Star Wars, Spider Man, Sega arcade
game manufacturers,

Weaknesses:

Poor game play, somewhat boring.
Evaluation:

Star Wars "Empire Strikes Back" cartridge available from Parker Brothers could cause
consumer confusion with regard to Atari's recent licensing agreement with Lucas film Ltd.,
j.e., will Atari introduce a "Star Wars - Empire Strikes Back" cartridge also??

2. f ’

Implications:
One to watch.



Spiderman must save the city from his arch enemy, The
Goblin. Players shoot out welbs and swing Spiderman
from building to building in search of time bombs The
Gobiin has hidden. Spiderman must climb the high volt-
age towers to defuse “super bombs”. Meanwhile, crimi-
nals are lurking everywhere, bent on Spiderman’s
desiruction.

Spiderman™ is for use with the Atari Video Computer
System™ and the Sears Video Arcade.™

1 or 2 players.

No. 5900. tem size: 7% x 5%2" x $Bhs” 550z
Pack: Y2 dozen
Ct. size: 7%" x 6% x 5%" 2cu.fl. 2.31bs.

Shrink wrapped. Box bottom game description.

Spigerman: Copyright © 1982 Marvel Comics Group, a division of Cadence Industries
Corporation. All rignts reserved.

Spiderman and tha distinctive likeness thereof are rademarks of the Marvel Comics Group
and are used with cermission.

Sears Video Arcade™ is a rademark of Sears Reebuck and Co. Alari® and Atar Video
Computer System™ are frademarks of Atar, Inc.

PARKER BROTHERS

Players wander King Tut's Tomb in search of fabulous
treasure. Keys are used to unlock passageways o the
freasure. But the spirits of the fomb will guard it at all
costs. With lasers and flash bombs, players defeat the
protectors of the fomb and use a warp zone o escape
with the loot.

TUTANKHAM™ is for use with the Atari Video Computer
System™ and the Sears Video Arcade.™

1 or 2 players.

No. 5340. temsize: 7% x 5% x /15 5.5 oz,
Pack: ¥2 dozen
Cl.size: 7% x 6% x 5% 2cu. ft. 2.3 Ibs.
Shrink wrapped. Box bottom game description.

Tutankham game graphics © 1982 Kenami Industry Co.. Lid. Tulankham is a fragemark of
Konami Industry Co.. Lid. and used by Parker Brothers under authorization.

Sears Video Arcade™ is a lrademark of Sears Roebuck and Co. Atari® and Atari Video
Computer System™ are frademarks of Atan, Inc.

See your Parker Brothers Sales Representative for details on price and shipping information.




Players guide JAMES BOND (Agent 007) on a world wide
adventure. Bond is solving an incredible mystery and
collects clues wherever he goes. But he is constantly
chased by notorious villains. The chase continues by
boat, by car, by adirplane; even on foot. Players use a
special compass and an arsena!l of weapons fo out-
smart the crooks and solve the mystery.

JAMES BOND™ is for use with the Atari Video Computer
System™ and the Sears Video Arcades.™

1 or 2 piayers.

No. 5140. item size: 72 x 5% x '5/” 5.5 oz,
Package: Y2 dozen
Cl.size: 7% x 6% x 5%” 2cu.ft. 23 Ios.
Shrink wrapped. 8ox bottom game description.

%%?265 8ond likeness and reiated material © Eon Productions Lid. Glidrose Publications Uid.

Sears Video Arcade™ is a trademark of Sears Rosbuck and Co. Atan® and Alari Video
Computer System™ are rademarks of Alari, Inc.

" PARKER BROTHERS

See your Parker Brothers Sales Repraesentative for details on price and shipping information.



ATARI INCORPORATED
1982 JUNE CES
Competitive Evaluation Sheet

COMPANY NAME: SPECTRAVISION
PARENT COMPANY: SPECTRA VIDEO INCORPORATED

Product(s):

Video game software
Compatibility:
Atari VCS

Product Line:

Cross Fire
China Syndrome
Gangster Alley
Planet Patrol
Tape Worm

Special Features:

Cross-Fire - Upgraded version of "Planet Patrol"
- Temperature and Fuel Gauges

Problem is "Eminent Meltdown". Player must recover radioactive particles
and thus, save the world
- Reactor temperature guage.

China Syndrome

Gangster Alley - Quick-Draw; Shoot-Em-Qut Game.
- Cast of Characters
- Background Graphics
- Daylight & Night Graphics
- Ability to Lose Points if you hit innocent citizens
- Negatively Interactive - i.e., If you lose, the entire gang comes out of
door and laughs at you

Planet Patrol - Ace fighter destroying missiles before being destroyed by mother ship
Daylight & Night Graphics

Ability to Rescue other Drowning Pilots

Refueling stops/Fueling stations

- Background Graphics

Tape Worm - "STlinky" the "Spectraworm" manuevers through maze; Eats Fruits and troublesome
"Jumping Beans". Jumping Beans make "Slinky" longer. "Slinky" has ability to
become tangled-up and Jumping Beans can keep multiplying.

A1l Games Claim - More Realistic Sound Effects
- More Colorful Graphics
More Action and Challenge
Introduction opening, demonstration of game play, and ending
Bonus Points
Difficult Skill Levels

i

Strengths:

Good graphics, interesting game titles.

Weaknesses:
Games chide a player when he does poorly, weak game play.



SPECTRAVISION 2

EvaTuation:

Likely Spectravision will expand 1ist of titles.

Implications:

They could become a software manufacturer of comparable stature to Activision; one to watch




SXXCTRAVISIZN.

VIDEO GAME CARTRIDGE

SPECTRAVISION Is not reigted 1o ATARI, INC

_FOR THE ATARI® GAME SYSTEMS AND SEARS VIDEO ARCADE®
. or SEARS

* ATAR! is @ Wamer Communications Company

’

1982 SPECTRAVISION. A division of SPECTRA VICEQ INC.



“NCTRRVIS/ZNV. *

VIDEO GAME CARTRIDGE

FOR THE ATARI® GAME SYSTEMS AND SEARS VIDEO ARCADE®

* ATARI Is g Warmer Communicctions Company /1982 SPECTRAVISION. A dMslon of SPECTRA VIDEO INC. - SPECTRAVISION Is not related/ 1o \ATARI ING) F SEARS



R TRAV/IS/NV.

VIDEO GAME CARTRIDGE

FOR THE ATARI® GAME SYSTEMS AND SEARS VIDEO ARCADE

* ATARl is @ Wamer Communications Company © 1982 SPECTRAVISION SPECTRAVISION Is not relgted to ATARI, INC. or SEARS



LEFTY SCAR FACE. TRO ED

Mest the gang—LEFTY, SCAR FACE, MUGSY, SHIFTY and the
most sinister and deadly criminal of them ali~"NITRO ED!'
They're out to challenge you fo the most exciting quick draw
shoot-out game that has ever appeared on the video scresn.
Your asslgnment Is to meet them on thelr turf—"GANGSTER
ALLEY" You are equlpped with bullet proot vests and a gun-
sight. Your mission Is to out-draw them and collect the
monetary rewards before they shoot you. They actually appear
aut of the windows at random to take shots at you, and
“NITRO ED" sneaks up from the roof top and drops bombs.
Perlodically, Innocent citizens appear from the windows and
#f you accldently hit them, you'll looss points. The shaot out
switches from day to night ime. The game gets tougher as It
prograsses. The game Is over when "NITRO ED” succeeds In
dropping the bomb. If you lose, "NITRO ED” comas out and
laugh at you.

The graphics and sound effects are sensational. Your big-
gest reward will be when you see your sales sodr.

Come see and mest the challenge at Booth #2081
at the 1982 SUMMER CES SHOW at McCormick Place,
Chicago— June 6th thru 9th.

SRRUIRRVIEION.

39 W. 37th Street New York, N.Y. 10018
(212) 869-7911

©1982 SPECTRAVISION i e o i




SNUIRAVISIZN.

your:Crafts Aszyau; guidey :fhes
; bject7of: ther gamezis:t destroy:as:man _mmﬂeseond'm” N
‘ ' i d:imyor coum’_

* ATARI is @ Wamer Communications Company © 1982 SPECTRAVISION SPECTRAVISION Is not reiated to ATARI,INC. or SEARS
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* ATARI Is @ Wamer Communications Company £1982 SPECTRAVISION. A division of SPECTRA VIDEQ INC. SPECTRAVISION Is not relgted, 10 ATARI,INC. . or SEARS



ATARI INCORPORATED
1982 JUNE CES _
Competitive Evaluation Sheet

COMPANY NAME: TIGERVISION

PARENT COMPANY: TIGER ELECTRONIC TOYS INCORPORATED
Product(s):

o Atari compatible cartridges:

- King Kong - River Patrol
- Jawbreaker - Marauder
- Threshold
e Mini Arcade Electronic Games
@ LCD Clock Games '
# Self-Contained sports games (table top electronic sports games )
e Pocket-size computer games
¢ Childrens hand-held electronic games
¢ Educational electronic talking computers - w/expandable advanced Tearning
cartridges
e Talking picture books - w/expandable modules

8 Mickey Mouse - cassette player
o PAC-MAN AM Radio with headphones

Special Features:

@ Units are self-contained

@ Portable

¢ Battery-operated

¢ Children's educational units utilize association with Mickey Mouse & Sesame Street

Pricing:
Video games - retail $22.95 - $31.95

Strengths: 7

¢ This company's products targeted strictly to children's market.
¢ Strong educational benefits emphasized.

8 Previous experience in marketing products for children.

Weaknesses:
8 Graphics, game play and game concepts for Atari-compatible cartridges weak and
simplified. Strictly for younger children.

Evaluation:

Not Tikely to be a serious contender in "bread and butter" VCS cartridge market
(i.e., arcade hits, complex adventure/strategy game concepts), however, may
steal some share of children's video game software market. Will continue to be
perceived as a kids toy maker.



TIGERVISION ;

TIGERVISION PRICING - DEALER

Effective June 1, 1982

Suggested '

Model No. Title Dealer Cost ~ Retail Pack
7-001 King Kong™ ~ $18.50 $31.95 6
7-002 Jawbreaker™ $18.50 $31.95 6
7-003 Threshold™ $14.50 $22.95 6
'7-004 River Patrol™ $14.50 $22.95 6
7-005 Marauder ™ $14.50 $22.95 6

Terms: 2% 30 days net 60 days

All orders are subject to final acceptance by Tiger Electronic Toys,
Inc. at its home office, Mundelein, lllinois.

Prices are subject to change without notice.
‘Products are not price protected.

Six Package Shipper: 6%" x 5%" x 7%,
Cubic Measurement 0.16 Cubic Feet.

Est. Shipping Weight

TIGERVISION, Division of

2.0 Ibs.

Tiger Electronic Toys, Inc.

909 Orchard
Mundelein, lllinois 60060
Telephone: (312) 949-8100
Telex 210042 TIGR UR




s e

Mundelein, Illinois 60060 " 312-949-8?00 ﬂG&ﬁ vl‘lonm

Rescue the lady
from King Kong’s
clutches atop the
Empire State
Building. You must
climb to the top of
the building while .
avoiding (jumping) :
the bombs King

Kong is throwing at
you. The quicker you.
save her the greater
your bonus.

© 1982 Universal Cily Studios. Inc.

King Kong Trademark of Universal Studios inc.

Printed in Hong Kong.




Printed in




Pilot, the.leaky boat-up thiériver. Re i
Steering action with tth,Beﬂ s
caretuktoravoid the obstacies; logs, ]
ahgators,_g.wnrhngmhxripools and the river ;
B3nks. Try to save as many people as you
go to collect bonus points. Complete the '
course before you take on too much
water or your boat will sink. Great piloting
for the eptire family.

Printed in Hong Kong.
.. el






e e o P g S

ah;p Be prepared to fire on m\.admg space .
m*'m? 83 — you can progress through the gallexy O
nd encounter up to 12 different enemy forces!t! -
= at rt — for the narrow tunnels you must fly "
our ship through. Blast off for a super space
venture from Tigervision. -

L‘.)

DJ

o v
L o




Tiger Electronic Toys

.

AM radio with head set may be
used with or without head set.
Uses one 9 volt battery (not

included).
Description Pack
Pac-Man™ Radio 12

" TIGER S ™

909 Orchard '
Mundelein, L 60060 ™Bally-Midway Mfg. Co.
(312) 949-8100 ©1980 Bally-Midway Mfg. Co.
All Rights,Reserved




ATARI INCORPORATED
1982 JUNE CES
Competitive Evaluation Sheet

COMPANY: VIDTEC
PARENT COMPANY: U.S. GAMES CORPORATION, SUBSIDIARY OF QUAKER O0ATS CO.

Product(s):
Video game software

Compatibility:
Atari VCS

Product Line:

No hardware. :
8 cartridges, hope to expand to a Tibrary of games. Mostly adventure/strategy games.

Titles - @ Space Jockey

o Sneak 'N Peek

Word Zapper
Commando Raid
Weird Bird
Towering Inferno
Gopher Attack
Maze Chase

> S 006

Pricing:
$25 - $30 retail list.

Strengths:
Exce11ent graphics, strong library of games. Resources of Quaker Oats Company.

Weaknesses:
Unsophisticated software: i.e., limited number of game variations; weak game play.

Implications:

Could cut into Atari software sales, simply by presence in the marketplace. Could
pose serious threat should one of their games become-a hit. Is a company to watch.



CONFIDENTIAL DEALER PRICE LIST

B I AT IR

v June 6, 1982
- VIDEO CARTRIDGES. o
Playable through Atari® Video Computer SystequM
MODEL TimLE ek | Ceesr | SURemiL
VG 1001 Space Jockey™ - 60 $14.88 $24.95
VC 1002 Sneak 'n Peek™ 60 $18.50 $29.95
VC 1003 Word Zapper™ | 60 $18.50 $29.95
VC 10()4 ‘Commando Raid™ _, 60 $18.50 $29.95
Ve 1005 | Weird Bird™ 1 e0 ~ $18.50 $29.95
VQ 1006 ‘Squeeze Box™ ’ v- 60 $18.50 $29.95
VC 1007 Untitled 60 - $18.50 $29.95
VG 1008 Guardians of Treasure™ 60 $18.50 $29.95
VC 1009 Towering Inferno™ ‘" 60 $18.5O $29.95
-vC'1o1o  Gopher Attack™ 60 $18.50 $29.95
VC 1011 Maze Chase™ 60 $18.50 $29.95

Minimum Qualifying Order:

Initial order—600 units assorted.
Reorders—240 units assorted.

All' orders must be in master pack quantities.
(Each master pack contains 10 individual shelf packages of six cartridges.)

s FOB: Santa Clara, CA

« FREIGHT: Surface freight prepaid subject to minimum qualifying quantities.
* TERMS: 2% 15, Net 30 Days.
« COOPERATIVE ADVERTISING: 5% accrual of net purchases. Subject to Co-op Policy.
o WARRANTY: Limited 90 days—one way freight paid by sender.

All returns will require an authorization number from U.S. Games.
« Price subject to change without notice.

ORDER ACCEPTANCE SUBJECT TO TERMS OF SALE (see reverse side) AND APPROVAL OF U.S.

GAMES CORPORATION.

N
USE?
LAY

U.S. GAMES CORPORATION

A subsidiary of The Quaker Oats Company

1515 Wyatt Drive / Santa Clara, California 95054

Telephone (408) 748-9800 / Telex 171136



)
~

STANDARD TERMS

Terms are 2% 15 Net 30. Terms are from date of shipment not receipt of
goods or receipt of invoice. The cash discount is offered for payment
within 15 days. To earn thé discount, payment must be received by U.S.
Games at our office in Santa Clara, California, or at the remit to address
on our invoice, prior to the 21st day after shipment. Discounts taken on
payments received the 21st day or after, from date of shipment must be
refunded to U.S. Games.

TERMS ACCELERATION

In placing an order with U.S. Games, unless otherwise indicated by

customer at the time of order, customer affirms that all merchandise

inventory and accounts receivables are free and clear of liens or

encumbrances of third parties. U.S. Games reserves the right, at its sole

discretion, to demand immediate payment of all customer indebtedness,

whether or not then due, in the event of an undisclosed existence of, or

subsequent placement of, a lien or encumbrance by a third party on

customer’s merchandise inventory or accounts receivable. . "

U.S. Games reserves the right, at its sole discretion, to demand payment
of all customer indebtedness, whether or not then due, in the event of any
delinquency which remains unpaid ten days after receipt by customer of a
registered letter from U.S. Games announcing intent to accelerate terms
under the provisions of this clause. '

FREIGHT CLAIMS

All freight loss and damage-in-transit claims must be filed by the
consignee with the delivering carrier.

N
WSE? U.S. GAMES CORPORATION
)

A subsidiary of The Quaker Oats Company
1515 Wyatt Drive / Santa Clara, California 95054
Telephone {408) 748-9800 / Telex 171136

Atari® and Video Computer System™ are trademarks of Atari, inc. ©U.S. Games Corporation 1982 217



: Ournext prlonty is to carefully
‘research our potential market to
ensure that.our games provide
maximum. fun and entertainment.

ur affiliation with The Quaker Oats
'ompany: will expand our data base
and sharpen ourinsight into
developing: products that match the
diverse interest of the consumer

2> Ourfirst priarity has been to
-.assemble a'team of knowledgeable,
- “experienced game designers to
-develop concepts. These concepts
‘were:then refined into games with -
enhanced playability .. . prolonged. :
terest and. challenge for players of
‘various ages and skill levels, "+ -
u‘perlatlve graphic ammatlon and.
scoring excitement.. " -
.. The.next step in bringing a
,upenor product to.-the consumer - R )
marketplace involved the skill and - e
*experience of engineering and . S But actlons speak louder than
manufacturing personnel. Here again, words. Our initial offering of games
we have brought together a team accurately reflects our consumer
'with vast experience in transiating . _Service and value philosophy, as well
-the-wonders of semicenductor *.i.: ., as.demonstrates the “library of

technology into. en]oyable, high ‘games” concept. Sneak 'n Peek,

i based on the:traditional children’s
activity hide-and-go-seek, prowdes
hours:of fun-for one or two

youngsters. Word.Zapper can be
played by youngsters but wnth 24

B Vldtec is a word atwe
coined to reflect the foundation of -
-our business. Our thrust is to focus
_advanced technology on video .
'products, thus providing mcreased
onsumer entertainment from home
ideo-equipment. Technology’ and.
|deo Video and Technology. Vidtec

busm&ss to provide home -
“entertainment for families. and .
- individuals: We intend to provide this
~service by developing a library of _
-~ . games suitable for play by ...~
:+: = ~youngsters, youths, and adults, and

- marketing these games ¢ at
. competitive prices




game vanatrons also provndos an’ -
ample adult challenge. Space Jockey,
Commando Raid, and Towering

Inferno are a.sampling of our hlghly
animated, action games for players
of all ages, partlcularly the
youth market ’

powerful promotional support, and .
that's just what we intend to- da.we'll
support the Vidtec brand nam

expenenced game designers and
-technologists, will result in a library

" of games with superior playability
“‘and consumer interest. These .
- extraordinary products, promoted by
carefully targeted, highly creative-
“promotional programs and presented
-to.consumers through appropriate -
etail channels, will establish Vrdtec
‘home video games as the . .
, '.marketplace Ieaders
.Come join

g Bemg sensitive to consumer
wants and designingand ~ - -
‘manufacturing products to fl|| those
‘wants is still not-enough. Our "
‘products must be readily: avallable to
‘ ent retail :

etarlers. Our pollcy toward this. -
1etwork is’

Strong products des

individual game titles with heavy.: .

national advertising in magazines . .
and on television. We'll supply-high
visibility pomt—of—purchase material.
and unlque merchandising’ programs.
Plus, we're setting up a:generous- - -
cooperative advertising: program;.
providing funds for the:local:retaile
to convert consumer awarenas
into sales

. -And we do plarr (2 grow We
e belleve that our-approach-through -

research of consumerwants,
-interpreted and utiliz

Coming Soon—

VC 1006 Squeeze Box ¢ VC 1007 Untitled » VC 1008 Guardians of Treasure
VC 1010 Gopher Attack ¢ VC 1011 Maze Chase




ATART INCORPORATED
1982 JUNE CES
Competitive Evaluation Sheet

COMPANY: ARCADIA CORPORATION

Product:

"Supercharger" memory expansion module; game cassettes.
Compatibility:

Compatible with the Atari VCS

Special Features:

The Supercharger plugs into the cartridge slot, hooks up to a regular cassette
player which is used to load the program via cassette. The system offers superior
graphic resolution vs. the VCS, as well as enhanced game play.

Product Line:

9 Supercharger
@ '"Phaser Patrol" in-packed in original purchase :
9 Games available: "Communist Mutants From Quter Space", "Fireball", and "Excalibur",
@ Games available soon - "Frantic", "Killer Satellites", "Jungle Raid", "Clone
Attack", "Sword of Saros", "Labyrinth", "Last Line of Defense".

Pricing:

e Supercharger/Phaser Patrol - $69.95 suggested retail.
9 Other games (on cassette) - $14.95 suggested retail.
Introduction: |

8 August, 1982.

Promotional Considerations:

e Offers a cooperative advertising program - 5% accrual fund of net cost of goods
shipped and paid for media costs for "qualified advertising", or ads that next
general requirements is credited against the accrual fund.

o Each game cassette contains sample game play for other games in product line.

Strengths:

The Supercharger delivers what's provided - excellent graphics and game play which
are comparable to the Atari 800 games. Additionally, the relatively Tow cost of
hardware, and software make the system an attractive peripheral.

Weaknesses:

One major potential weakness could develop if a full complement of games are not
available during the Christmas season. It is our judgement that the consumer will
not invest money in a new system unless he sees the company's commitment to
developing a full product Tine,

Product Evaluation:

Overall the Supercharger appears to be an excellent product.



ARCADIA CORPORATION 2

Advertising:

Arcadia tentatively plans to employ spot television in 10 of the top 11 markets
(including Boston) for three flights during the September-December period.
Additionally, a combination of video game buff books and general audience magazines
are to be used during the same period.

Creative Evaluation:

e Arcadia included one television execution in photoboard form. Interestingly,
Andy Breyer, the 1981 Atari Asteroid competition champ is used as spokesman for
the product.

¢ The execution deliberately does not explain how the Supercharger works, but
instead attempts to use the excellent graphics and game play as the "1line" to
get the consumer to the store.

¢ We judge that this approach does not adequately communicate the unique benefits
of the Supercharger system, and consequently, the product is not differentiated
from other Atari VCS compatible software.

Implications:

The Arcadia Supercharger is a unique and powerful beriphera] for the Atari VCS,
Properly marketed, we judge it could be quite successful. Indeed, it is a peripheral
Atari should consider offering, perhaps with Atari 5200 quality games.



:30” “BREYER”

1. Hi, I'm Andy Breyer. Last year | won 2. ...butthat was kid stuff... 3. SFX: Warp drive sound builds.
the International Atari® Asteroids™ : (Voice of God)
SFX: Clickt ..now it's Phaser Patroll™...

Championship...
V/O: Thefirst Supercharger™ game for

the Atari® Video Computer System™...
Andy Shuelds on..
V/0: ..more graphlcs.

4. Andy: Red Alert 5. ' i C 6. V/O:. Arcadla"‘supercharges your
V/0: ...more realism, " Atari® set with extra power and action...

Andy: Computer lock on...fire... .
-V/O:- ...more challenge...
Andy: Got'im.

7. V/O: ...with Phaser Patrol™ and all the 8. ANNCR: Arcadia™ 9. Arcade action comes home.
exciting Arcadia™ Supercharger™
games at your favorite store.

ARCADE ACTION CONES HOME®

Alari®, Asteroids™ and Video Computer System™ are Trademarks of ATARI, INC.
©1982 ARCADIA CORP.




SUPERCHARGE
YOUR ATARI

VIDEO COMPUTER SYSTEM"

Arcadia™ has gone one gi-ant step beyond great
video games. By making your Atari® set an even
greater video game machine.

The Arcadia™ Supercharger™
Slip the Supercharger™ into the game siot of your
Video Computer System™ You've added advanced
électronics and increased the computer memory
many times over. Your Atari® set can now do things
it could never do before.
The graphics generator can now scan every line
of the TV screen— instead of
avery other line. So you get
sharper, more lifelike game
characters. The bigger
memory can handle more
complex games. You can-
now have two totally dit-
ferent, but interrelated,
screans for a single game.
And this Is just the begin-
ning. With Supercharged™"
Arcadia™ games, you'lt have
more options, more chai-
lenge levels, and more
enduring fun.

The Cassetts Connectlon
Plug the cable from your

SPECIAL OFFER!

Full color Communist Mutants from
Space™ poster. Only $3.50.

Get this incredible 14” by 20" poster by famous
artist Alton Kelley (of Journey album cover fame).

" We'll mail it to you postpaid, and put you on a list for
frea catalogs of new Arcadia™ games. But order
today, becausa the offer axpires when our supply
of posters runs out.

WOW! Sendme & Commuaisi Mul-  Offer whery

ams from Space™ poster im- Wt rnasde
meaiataly. I've 6nciosed 3 $3.50 Mailt0:
check made out 1o “Arcacia Posier
Ofise.” Fen willing 1o wait 4 to §
wsks, but | reatly want it soonex,

PO. Box 2070
Sacatoge, CA 95070

Name
Address
City

State Zip

Number of Atari?® cartridgas owned

Supercharger™into the earphone
jack of any standard cassetts glayer
-~ portable, consale, or deck. Place
an Arcadia™ game cassette in the
player, press the “play” button, and
watch the action begin on the TV
screen.

You'll soon prefer our cassettes to
conventional cartridges. For open-
ers, cassetle tape is less expensive than the
memory chips in video game cartridges. So you'll
pay less for more game action. X

A spacial feature nobody else offers is the “live
action” previews of other games. Instead of rewind-
ing the tape after loading a game, press play again.
You'll be treated to a whole series of full color, full
action looks atother games in the Arcadia™ library.

Games you can take serlously

You'll find Arcadia™ games involving the first time
you pick up the joystick. And
they stay involving, because
they're designed to chaliengs
the serious video game
player.

If you've mastered the con-
vantional games for the Atari®
Video Computer System,” you
may think you need to move
up to a high-powsred personal
computer. Not s6. You'lt tind
all the challenge you want,

and a lot more game vari-
. ety, with your Arcadia™
Supercharger™

It's the best way
to bring arcade

action home.

Select your game option
from an on-screen

COMMUNIST MUTANTS
FROM SPACE™

Your mission: vaporize the mutant warriors before
they overrun your home planet.

Those Commie Mutants are crazy! Wipe out
wave aftar wave of them, and they keep on coming.
And the more you vaporize, the meaner they get.

Well...you've got a few tricks up your sleeve, too.
The “shields” optlon iets you deflect their bombs
with a tug on the joystick. “Time warp” lets you gain
back lost ground when necessary. And “penetrat-
ing missiles” and “"guided missiles” let you mow
them down in style.

But the real trick is to keep your planet safe for
democracy without using any special leatures.

Up to four can play, and the screen kesps track
of the highest score. Just to make sure the heroes
get the racegnition they deserve.

Strategic sector-hopping

PHASER PATROL"
(Comes with the Supercharger™)

Your mission: exterminate the Dracon armada be-
fore you run out of torpedoes or energy. Or luck,

The Dracon attackers are tough, and you can
make them tougher with the flick of a switch. You
can also tempt fate by letting your shields down or
cutting your energy reserves fine before you return
to.starbase. -

Plan your strategy on the galactic sector map.
Warp-hop to a sector full of aliens. Or head back to
your starbase for supplies and repairs.

When you're awarded the rank of Hero, level
one, you'll know you're just about ready for the
real thing. .

Don't let the firaball get
past your shield.

FIREBALL"

Your mission: smash wall after wall of bricks with
the red hot fireball.

The Roman gladlators had to facs lions, but
nevar a wildly bouncing fireball. Use your shield to
deflect the fireball back toward the wall of bricks.
Rack up points as you puiverize the wall.

You can score up o 1 million points, and you can
turn the game over indefinitely. When you get too
good at one wall arrangement, move on to another.

Up to four can play, and up to six fireballs can
roar around the screen at once. Chances are you'll
get bumed from time to time with this game.




COMING SOON FROM

ANRESABRI/X

More Supercharged™ Games For Your
Atari' Video Computer System~

FRANTIC™

You're a master juggler, but how many more burn-
ing batons can you keep in the air? The situation is
getting franticl

KILLER SATELLITES™

They're armed with lethal particle beam cannons,
and they've gone out of control. Your only hope is
to deflect their attack untit they run out of energy.

But here come some more!

JUNGLE RAID™

You'll have to fly Jow under their radar. Skim the
iree tops. Watch the terrain closely. And lay your

. bombs right into their supply dumps. But be care-
ful; they know you're coming.

A deadly struggle deep
within the human body.

SUICIDE MISSION™

CLONE ATTACK™

Mow them down and more than twice as many
spring up. And meaner than ever. Just when you
think you've got their number, they'll throw some-
thing really weird at you.

SWORD OF SAROS™

The wizards are at war, and you're caught in the
middle. You can get back home, if you can get the
Sword of Saros, You get it by sneaking into a vir-
tually impregnable castie...

LABYRINTH"

Corridors, huge and identical, loom in all direc-
lions. You're lost in a monster multi-dimensional
maze. Somewhere, there's a way out. But lurking
between you and freedom is a cunning sentinei.

LAST LINE OF DEFENSE"

Your town is under heavy armoured attack. You
have one tank left, but you won't surrender. If
you can hold out just a while longer, they'll repair
another tank for you. Meanwhile, you're the last
line of defense.

Beneath the peaceful
surface there is magic
brewing. -

EXCALIBUR"

Your mission: hold off the killer virus invasion until
the antibody army arrives. ’

It's the ultimate battléground, the human body.
The invaders are savage strains of deadly virus,
They've broken inio the bloodstream. Soon they'll
swarminto the heart and paralyze it.

Unless your warrior leucocytes stop them.

The body is desperately producing powerful
antibodies to destroy the invaders. But that takes
time. It's up to you to buy that time.

This is arterial wartare at its finest. Crush one
virus attack, and they'll break through another
lymph barrier. Each tima, alittle closer to the heart,
And every second, their army grows.

Here's one game guaranteed to keep your heart
pounding. If you're good enough. Plenty of diffi-
cuity options to keep you constantly challenged.

Your mission: Follow the ancient trail of enchant-
ment back to the edge of eternity.

You've been swept through a tims tunnel, back
to the age of warlocks and wizardry. Your quest
begins. There are clues, but some are ambiguous.
There are peacelut lakes and forests, but there are
also perils. And lurking somewhers is a vengeful
dragon.

There are many rewards along the way.
Treasures. Surprises. And knowledge. But few
will reach the final goal, the edge of eternity.

Will you? .




ATARI INCORPORATED
1982 JUNE CES -
Competitive Evaluation Sheet

COMPANY NAME: ARCADIA-2001

PARENT COMPANY: EMERSON RADIO CORPORATION

Product(s):

Video game console with computer keyboard, hand controllers and removable Jjoy stick.
Video game software

Compatibility:

Self-contained. *Promotional materials claim cartridges will play on any TV
system.,.but no specific system is named,

Product Line:

e Video Game Console

¢ Video Game Software =~ 3-D Bowling*
- American Football
- Soccer*
~ Baseball*
- Cat-Trax
- Space Vultures
- Space Raiders
~ Creeping Crawler
- Space Attack*
- Escape
- Alien Invaders*
- Space Mission
- Missile War
- Breakaway
- Ocean Battle*
- Capture*
- Star Chess*
~ Maxit
= Brain Quiz*
- Hangman

» *On display at CES; others in‘brochure only.

Special Features:

e Cat-Trax appears to be similar to PAC-MAN.

¢ Space Raiders appears to be similar to Star Raiders.

¢ Breakaway appears to be similar to Breakout.

e Alien Invaders appears to be similar to Space Invaders.

Pricing:

Estimated retail is $100 for unit.

Strengths:

® Good graphics in games

¢ Good selection of games

Weaknesses:

¢ Hardware is flimsy and difficult to operate.




ARCADIA-2001 2

Evaluation:

Games are "knock-offs" of Atari and other major manufacturers games. Therefore,
questionable contender in video game market.
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* Arcade Games * Sports Games * Brain & Skill Games

(8] Zmerson ....the trusted name in electronics - as long as you can remember
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oming

New games for ARCADIA - 2001w

® Arcade’s hottest new games converted to home
video usage

® Brain Teaser and Brain Scramblers to keep you
riveted to your game console

. [&) Fmerson

-ADV-1

Soon!

® Sports Action as you have never seen on a
screen with other video games

EmerSon’s ARCADIA-2001+ Video Game Console

Features:

® LED power “on” indicator

® Computer keyboard hand controllers for more
game action

® Removable joy stick allows user option of using
joy stick or disc to control direction

® 12 volt power system (adaptor included)

® Adaptable to car/boat/mobile home use with
optional adaptor (adaptor not included)

® Antenna switch box either 300 ohm or 75 ohm
(cable ready) :

® Sharper graphics on TV screen due to larger
microcircuitry capacity

® More action per game

(&) Fmerson Radio Corp.

One Emerson Lane, Secaucus, NJ 07094 (201) 865-4343 -

West Coast Branch:

10465 Arminta St., Sun Valley, CA 91352 {213) 875-2332

" © (&) Fmerson Radio Corp. 1982, All Rights Reserved”’

Printed in Hong Kong



ATART INCORPORATED

1982 JUNE CES
CompetiTive Evaluation Sheat

COMPANY NAME: ASTROCADE, INC.

PARENT COMPANY: BALLY MANUFACTURING, INCORPORATED
Product:

. Astrocade

Product Line (Titles/Hardware):

® Astrocade -- The professional arcade (comes with 4 built-in games)
¢ Video game cartridges (30 titles)

Special Features:

Controller: Pistol grip, 8-way joystick with knob and trigger, 4 player capability.
Built-in cartridge storage. Built-in keypad. 3 Built-in games & calculators.,
Separate processors for I/0 CPU, and video -greater power, enhances play.
Graphics: 256 color variations.
Sound: 3 octave , music syntheszer and sound effects. :
Computer capability via special adaptor cartridge and cassette storage.
Advanced computer possibility via hardware add-on.
Light pen connector.

Pricing:
Astrocade unit ~ $299 retail

Promotional Considerations:

Software, functional, educational, actual/skill. Sports, strategy (e.g. creative crayon
using light pen and "music maker").

PR emphasis on "Incredible Wizard"

Introduction Dates:

Magazines & Spot TV beginning in May. $10 million in top 40 markets. Emphasis on sports
programing.

“Strengths:

Numerous hardware features. See above.
Good educational software.

Weaknesses:

Lack of popular/high quality software.
Clumsy joystick - hurts gameplay.

Evaluation:

Improvements in software and/or the liscensing of popular hits could make Astrocade a tough
competitor.

Implications:

Like Coleco Astrocade has endeavored to integrate the video game/home computer technology
v.s. add-on capability.



with today
greatest games
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Developed by the
leader in commercial
arcade games?
Astrocade, the
Professional Arcade,
is now available £g
from Astrocade, Inc. §

5 FORTHE,
ROL nmgfgsasvsrsﬂﬂ
NTAINS: srnfz%%E HOME
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0200

Software includes
the Astrocade
classics: Gunfight™
Checkmate™ Astro
Battle/™ Football,
and many more.
New cartridges now
in production will
continue this leader-
ship with the best in
sports, space
simulations, and
strategy games.

The ASTROCADE
maintains its leader-
ship because it is < 7 € ~
more interactive, 2010-Dog Patch 2007-Galactic Invasion
with the only 8-way :

joysticks with knob £ -
and trigger. More s+ 4105 15 -

colors with 256 s
choices. Three- -
octave music and
sound effects syn-
thesizer. And
highest realism with
fast action, and the
best software
designs in the
business.

o

U S w—iier

oo e men

o O
TissExaend

g R e
" Checkmate

Gunfight Scribbling™ Calculator
These four built-in programs provide instant fun and lasting value.

, X R *
ROGOCARANS

2003-Red Baron™"

*Manufactured under license
from Bally Mfg., Inc.

2014-Grand Prix 3005-Astrocade Pinball™" 4003-Music Maker 4001-Bingo Math™"




create your own computer programs. Now
there’s ho easier way to learn-about com-
puters than with the new Astrocade BASIC
-system. This.plug-in cartridge with built-in
udio tape interface converts the-Astrocade
‘into a personal computer you can program
rourself: The Astrocade BASIC manual

2005-Star Battle

2002-Missile

3001-Tennis 3001-Hockey 3001-Handball 3002-Football

ux BONUS SQURRE ®x

4001-Speed Math™" 4002-Letter Match™" 4002-Spell 'N Score™" 4002-Crosswords 4004-Biorhythm

* A Trademark of Astrocade, Ine.
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ATARI INCORPORATED
1982 JUNE CES
Competitive Evaluation Sheet

COMPANY NAME: CREATIVISION

PARENT COMPANY: VIDEO TECHNOLOGY LTD. (Hong Kong)

Product(s):

Creativision home entertainment/personal computing system (video game system)
Time and Fun wristwatches (plays games as well)

Time and Fun Units (clock plus games)

Electronic Mini-Game Machine (hand-held)

Electronic Tini-Arcade (table top game)

Electronic Basketball

S S o000 e

Compatibility:

AT1 products self-contained units. Creativision is video game hardware unit that
hooks up to TV.

Product Line:

¢ Creativision games :
- Crazy Chewy
- Sonic Invader

Tank Attack
Auto Chase

- Tennis - Planet Defender
- Skiing - Air/Sea Attack
- Space Hawk - Monkey Jump
o Time and Fun Wristwatch (each individual, four watches available in all):
- Cheese -~ Moonie Q
- Pancake ) -~ Burglar
@ Time and Fun Unit (alarm clock with individual game) :
- Monkey - Sleepwalker
- Escape - Pirate
- Banana - Safari
~ Pancake - Condor
® Electronic Tini-Arcade:
- Crazy-Chewy - Monkey Jump

(each arcade is an individual game).
8 Electronic Mini-Game Machine:

= Gran Prix - Ditto

- Black Jack - Memory Tune

- Code Hunter - Pathfinder

~ Sub Hunt - Bounce

- Basketball - Galactic Invaders
- Bowling - Lesson One

- Soccer

Background:

This is the only company at CES showing video games that is based in Hong Kong -
AT1 others were domestic manufacturers,

Introduction Dates:
September 1982

Strengths:

¢ Good graphics, fairly good game play on all products offered

o Creativision can convert to personal home computer; Basic language cartridge
available, .



CREATIVISION 2

Weaknesses: ‘
@ Many of the games are literal translations ("knock-offs") of currently

existing Atari titles, i.e., Crazy Chewy = PAC-MAN; Sonic Invaders = Space Invaders

Evaluation:

This company may see some limited success with their smaller electronic items
(watches, clocks, mini-game machines). However, Creativision is Jjust another
entry into the video game hardware market. Their corporate/marketing resources
are unknown and therefore questionable.

Implications:

We believe they will not pose a serious competitive threat to Atari. However,
we believe the close translation of such Creativision video games as Crazy Chewy
and Sonic Invaders merits investigation by Atari Corporate Leqgal on the basis

of possible copyright infringement.
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MARKETING DEPT. 4THFLOOR, FLAT F.G.H, FREDER CENTRE,
68, SUNG WONG TOI ROAD, TOKWAWAN, KOWLOON, HONG KONG.
© TEL: (31654484, (3)654534 TELEX: 85305 VITEC HX CABLE: VITECHNO

Effectove January 1, 1981,

 MEMO TO ALL BUYERS

We are pleased to enclose our catalog and price ‘1ist, and we would draw
your attentiom to the following operational matters:- ‘

The i]]ustré&ed catalog has been designed to facilitate fast reference
and easy use. All products are listed with an item number to aid in
instant recognition. «

Please refer to the back of the catalog for its relevant German, French,
Italian translation.

1.0 PACKING

Packing and cube shown are nominal and are subject to slight changes
from time to time. Order quantity should comply with our standard
packing. . - "

2.0 PRICE

Unless otherwise specified, all prices are quoted on a F.0.B. basis.
We reserve the right to change prices without motice. '

[#%]
o

F.0.8. |
F.0.B. point is Hong Keng.

4.0 BRANDNAME AND PACKAGING
Products are to be manufactured under our own brandname and packaging.

N

5.0  SAMPLES

Except as otherwise stated, all samples are to be charged on a full
F.0.B. price basis. ‘
To prevent a delay in processing sample orders, please specify:
A) Sample Order No. :
B) Quantity/Item No. :
- C) Banker for payment collectien.

Unless otherwise ipstructed, all samples are to bé shipped on
an "AIRFREIGHT COLLECT" basis. ’

For postal delivery of samples, please: send advance payment (incl.
postage)” ,4hen ordering. ' :

-

- Advance Payment to be sent by Bank Draft or Telex Remittance
thru. Hang Seng Bank Ltd., (Telex No. 73311 HASEB).

CONT'D.....




MARKETING DEPT. 4TH FLOOR, FLAT F.G.H, FREDER CENTRE, -

£8, SUNG WONG TOI ROAD, TOKWAWAN, KOWLOON HONG KONG.
TEL: (31654484, (3)654534 TELEX: 85305 VITECHX CABLE: VITECHNO

6.0

7.0

8.0

- Page 2 -

LEADTIME

Unless otherwise stated, products are normally. available in approx.
8-10 weeks lead time after receipt of L/C. We will keep buyers
appraised of any change in lead time.

ORDERS

A1l orders will be confirmed by our Sales Contract. ~To assure prompt
and efficient handling of orders, please also refer to "PAYMENT TERMS"
below. .

PAYMENT TERMS

8.0.1 Purchase over US$4,000.00 :
By irrevocable Letter of Credit in U.S. funds.
1) Letter of Credit must be raised by "Telex".
2) The Letter of Creditrmust affirmatively state all of
the follawing:- '
a) Beneficiary: Video Technology Ltd., Flat F,G,H, 4th Floor,
Freder Centre, 68 Sung Wong Toi Road Tokwawan, Kowloon,
Hong Kong.

b) Advising Bank: Hang Seng Bank L;d *77 Des Voeux Road,
Central, Hong Kong.

c) Terms: Irrevocable Letter of Credit at sight.

d) Item Number - Description - Quantity each for models .

. ordered - Unit Price per model - Total Amount.

e) Partial Shipments/Transhipments allowed.

f) Stale Bill of Lading/Through Bill of Lading/Combined
Transport Bill of Lading acceptable.

g) Insurance to be covered by buyer Freight rate payable
at destination.

h) Negotiation and payment through advising Bank. Negotiation

— _—— of documents must not be restricted to any bank in Hong Kong.

i) Other documents required:-
-In ¢case of sea shipments
1, Certificate of Origin
2, Packing List
3, ,Qbmmerc1a] Invoice:
-In case of air shipments .
1,- Copy of Certificate of Origin (original to accompany
shipment) ’
2, Packing List
3, Commercial Invoice
4, Airway Bill consigned to L/C issuing bank, notify Buyer,
freight payable at destination. House way bill acceptable.
j) Expiration date must be a minimum of 21 days after ]ast
ship date. :

CONT'D.....



MARKETING DEPT. 4THFLOOR, FLAT F G.H, FREDER CENTHE,
58, SUNG WONG TO! ROAD, TOKWAWAN, KOWLOON, HONG KONG

TEL: 131654484, (31654534

9.0

TELEX: 85305 VITEC HX CaBLe VITECHNO
- Page 3 -

k) For lead time purpose, last ship date must be a mini-

- mum of 70 days after Letter of Credit opening.

1) i) GSP FORM A to be provided if goods comply with

' the criteria specified by country of destination.

ii) Should additional documents, e.g. special consular

invoices be required by buyer {this is especially
common with South American countries), buyer should
pay fees for their preparation/execution, if any.

8.0.2. Purchase under US$4,000.00 ‘
By Bank Draft in our favour to be sent through the Hang Seng
Bank Ltd., 77 Des Voeux Road, Central, Hong Kong. To prevent
any delay, when ordering, buyers are requested to state clearly
their requirements (quantity per model), and relevant shipping
instructions: On receipt of the order and Bankdraft, we will
acknowledge receipt respectively. A1l relevant shipping
documents will be forwarded to Buyers, as soon as the shipment
has been made. T ‘ co
In case of F.0.B. purcRase, buyers are requested to cover the
necessary insurance by themselves. .

Note: Should special consular 1nVoices/additioﬁa1 documents be
required by Buyer (this is especially common with South American
countries), Buyer should pay fees for their execution/preparation,
if any.

GUARANTEE

‘Whilst we are working on an internationally recognized 'Acceptable
‘Quality Level', however, we guarantee products manufactured under

10.0

11.0

our own brandname and packaging against any defect in workmanship

for a period of 120 days from date of shipment. Al] products found
to be defective upon factcry inspecticn will be replaced or repaired,
at our discretion, free of charge, no labor or consequential damages
allowed. Goods are not returnable without our prior consent. All
freight charges are for the account of Buyer.

SHIPPING . .
Choice of carrier will be ours unless otherwise specified and available.

SHIPPING MARK

We will prdvide shipping marks, uniess otherwise specified by Buyer
when ordering.

CONT'D.....
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12.0 COMMUNICATION .
Please communicate with us in the English language.

13.0 COPYRIGHT

A1l éata]ogues, photographs, price 1ists and other printed
materials are protected by copyright.

14.0 DESIGNS

A1l products are protected by Industrial Property Rights and
in some cases, by Patents.

Designs and specifications are subject to change, discontinuance
or additions without notice.

Anne Leung
Marketing Manager

AL/t

Encl:




ATARI INCORPORATED
1982 JUNE CES
Competitive Evaluation Sheet

COMPANY NAME: GENERAL CONSUMER ELECTRONICS CORPORATION

PARENT COMPANY: Same (GCE was founded by former Marketing executives from Mattel,
Hunt-Wesson and Proctor & Gamble)

Product(s):

® Vectrex - Fully self-contained unit designed to duplicate graphic qualities
Arcade and 3-dimensional effect of actual arcade games. Table-top model/
System plug-in unit; complete with joystick, firing buttons console attached to
Vectrex monitor. B/W screen with plastic overlay.
e Pocket Claculators - that play space arcade games as well.as performing calculator
functions,
¢ Chase-N-Counter (3 game versions)
¢ Space-N-Counter (3 game versions)
® Quartz Watches - that play sports (Sportstime), action (Gametime) and arcade
(Arcade Time) games as well as telling date and time (4 games
can be played on each watch version).
¢ Firepower - Joystick to be used with Atari VCS System.

Compatibility:
@ Vectrex Arcade System is self-contained including screen.

Special Features:

@ Vectrex - simulates 3-dimensional arcade game play; self-contained units: Library
of approx. 25 games. :
@ Pocket calculator games are self-contained units.
@ Quartz watches are self-contained units.
@ Firepower - Joystick can be operated with one hand (option to fire with thumb or
trigger finger)
- Joystick that claims to move objects on screen more quickly and
more accurately
- Joystick that does not require pressure to operate. Claims that this
feature dramatically reduces the pro